SECOND REPORT FOR AUGUST, 1987 


EVENING 7:00-11:00 PM 


жемі — 
сеш CN Т š э м 
Brama бшш) бу меш Үй Пи ой бк Шы 
HOUSEHOLDS % AVG. AUD. 9.1 11.4 12.4 8.9 10.6 12.4 10.3 10.4 
МО. ОҒ PROGRAMS t 9 14 26 3 IFR 10 26 32 29 
EVENING MONDAY-FRIDAY 
6:00-7:00PM 11:30-1:00АМ _ МЕЕКОАҮ DAYTIME 7:00АМ-4:30РМ < 
Once-a-Week — Multi-weky  LOOAM(4) — Drama Partic.(1) 10044 Юн aion ММ 
HOUSEHOLDS % AVG. AUD. 6.2 9.2 4.2 6.0 4.2 3.1 4.1 6.3 5.4 
МО. ОҒ PROGRANSI 6 3 9 і2 11 6 14 10 24 


4) SEE INTRODUCTION FOR INDIVIDUAL TYPES ІН ABOVE |2) WEIGHTED BY DURATION AND FREQUENCY AND LIMITED 
GROUPING. TO REGULARLY SCHEDULED PROGRAMS, EXCEPT FOR TYPES 
(2) INCLUDES 8:30-9:30PM AND &30-10:00PM PROGRAMS. CARRYING THIS FOOTNOTE. 
(4) INCLUDES OVERRUNS EXTENDING BEYOND 1:00AM. 


MÑ IHSUFFICIENT NUMBER OF PROGRAMS IN TYPE 
FOR REPORTING. 


COMPARISONS OF AVERAGE AUDIENCE ESTIMATES — SELECTED PROGRAM TYPES 


Ай 7:00-11:00 РМ 
3:00- 
11:00 РМ(2) Regular Special(3) Total(3) 
11,1 10.8 9.8 10.7 
39 68 12 80 


сс 2. WEEKEND DAYTIME 
Sports 
Chil- 


шелі) Regular Special) КІНӘ) 
3.8 5.4 4.2 5.0 
23 5 7 12 


1 PROGRAMS ARE RATED H TERMS Г TOTAL 
DURATION, UNDER FIVE-MINUTE PROGRAMS 
ARE EXCLUDED. 


NATIONAL TV NIELSEN RATINGS RANKING — TOP РКОСКАМ5(1) 


BASED ON NIELSEN ESTIMATES FOR TWO WEEKS ENDING AUGUST 23, 1987 
NIELSEN AVERAGE AUDIENCE 


AUDIENCES AUDIENCES 

RANK PROGRAM % 05. NO. (000) RANK PROGRAM NO. (000, 

FAMILY ТІЕ5 21.1 18,440 9 MURDER, SHE WROTE# 15.2 13,280 

2 NIGHT COURT# 20.2 17,650 10 DAYS & NIGHTS-MOLLY DODD# 15.1 13,200 

3 BILL COSBY SHOW 19.9 17,390 10 L.A. LAW 15.1 13,200 

4 CHEERS 19.0 16,610 12 MOVIE OF THE WEEK-TUESDAY# 14.9 13,020 

5 САОМІМ PAINS 17.2 15,030 13 MOONLIGHTING 14.8 12,940 

6 60 MINUTES 16.3 14,250 14 МАМ! VICE 14.7 12,850 

7 VOS THE BOSS? 15.4 13,460 15 ABC MONDAY NIGHT MOVIE 14.4 12,590 
8 GOLDEN GIRLS 15.3 13,370 


3 (1) TELECASTS WITH CURTAILED STATION FACILITIES ARE EXCLUDED, AS ARE UNDER-FIVE- MINUTE PROGRAMS. 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


À PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) | 2ND AUG. 1987 REPORT 


HOUSEHOLD AUDIENCES HOUSEHOLD AUDIENCES 


He NO. ОҒ | PROGRAM NO. ОҒ | PROGRAM 
PROGRAM NAME season] STATIONS | COVERAGE STATIONS | COVERAGE 


PROGRAM NAME ЗЅЕАЅОМІ 


мк START 
# DAY TIME DUR мет икт wK 2 wk 1 wK 2 


AVG. AVG. 
AUD. SHARE AUD. 
% % 


WK START 
# DAY TIME DUR NET ) 


*EVENING 
ABC BUSINESS BRIEF-MON 10 A 8.0 14 699 || АО0ЕВІҮ 3 |203 201 98 98 ІА 7.5 15 656 
2 MON. 8.58 Р 1 АВС N В 10.7 17 935 МАЙ нев ДО „60,65 PD "манат 8 7.5 15 656 
- зз т 28 
АВС BUSINESS BRIEF-WED 40 A 9.0 SAT. 8.30Р 30 FOX CS B ` 315 
1 WED. `9.16Р 1 ABC N B 120 > 8 
2 МЕО. Е.58Рр 1 ALF 37 |206 203 99 98 |A 14.3 27 1250 
ABC BUSINESS BRIEF-FRI 39 A 68 MON. 8.00Р 30 NBC CS B 15.6 25 1363 
FRI. 8.432 1 ABC N B 98 AN. метрои ис 199 193 94 96 А 12.7 25 110 
5 ë 27; 1 
ABG қа MONDAY NIGHT MOVIE 20 A 14.4 А ЖЬ ЫА 
‚‚__—_ 9.00Р 120 АВС ҒҒ В 13.2 ANIMAL CRACK-UPS 3|189 194 95 90 jA 6.2 14 542 
ABC "Шіл: -MON 42 A 10.2 SAT. 8.00Р 30 АВС CL B 6.4 14 559 
1 MON. 9.54 1 АВСМ В 10.7 BILL COSBY SHOW 42 |215 214 99 99 |А 19.9 39 1739 
2 MON. 9.55Р 1 THU. 8.00P 30 NBC CS B 30.5 50 2666 
АВС NENSBRIEF-TUE 42 А 10.5 18 918 | | ВАОМХ 200 1 189 94 |А 81 15 708 
1 TUE. 9.57Р 2 ABC N В 13.6 21 1189 || 2МЕ0. 9.00Р 60 NBC GD 8 81 15 708 
2 TUE. 9.58р 1 САСМҮ & LACEY 35 |208 208 99 98 |A 11.2 20 979 
ABC неса МР 42 А 81 МОМ. 10.00Р 60 CBS ОР В 13.9 23 1215 
й š 1. 
2 WED. 958P 1 L CES EVENING NEWS-RATHER 215 | 207 209 99 99 |А 90 20 787 
M-F 6.30Р 30 CBS N B 11.0 21 961 
АВС NEWSBRIEF-THU 41 А 7.4 CES EVENING NEWS-SUNDAY 29 |178 177 87 87 |A .7 14 498 
THU. 9.58P 1 ABC N B 8.8 SUN. 6.00Р 30 CBS М B .2 15 629 
АВС NEWSBRIEF -FRI 41 | 158 159 81 85 А 5.4 10 412 св5 (БАТ. NENS-SCHIEFFER й за | 172 165 91 89 А 5.6 14 499 
FRI. 9.58P 1 ABC N . CBS SATURDAY MOVIE 36 | 201 99 A 10.6 22 328 
АВС NEWSBRIEF-SAT. 42 | 179 178 90 86 А 4:0 11 252 1 SAT. 8.00Р 120 СВ5 ҒҒ B 9. 8 
Авс свае: 808, темен 40 188 92 |A 127 22 1110 | | СВ5 SPECIAL ALLSTAR | PARTY(S) 208 99 |A 12.1 23 1058 
2 SUN. 10.09Р 1 ABC N B 12.3 19 1075 ЖЫМ. y 1500 60 СВ5 ША ЕЕ т Ж. бы. «Бат Sata 
АВС SATURDAY ЕА МОМЕ 7 |195 191 95 90 Ë 521 É N 1 SUN. % ОР 120 СВЅ ҒҒ В 16.8 28 1468 
9.00Р 120 АВС ҒҒ . 
ABC SPECIAL REPORT -956P(S) 209 59 А 108 19 944 || св Тө MOVIE bos m’ 200 202 97 97 A 8 0 15 зә 
A ШР элер. ¿ABG N CHARMINGS 3|197 198 97 97 |А 56 10 489 
ABC SPORTS UPDATE-SAT 40 | 182 178 89 85 ñ 375 10 455 THU. 8.30P 30 ABC CS B 5.5 10 481 
1 БАТ. 9.54Р 1 АВС SN . ФЕН 9.0 34 1661 
8 заат DATE= эм 42 | 199 198 93 93 |А 7.0 13 612 THU. 9.00Р 30 МС os” ре ор ча нз 8 24:6 39 2150 
МЕ ры. 8.57P 2 АВС sN. B 99 16 B65]1[CICUS OF THE STARS(S) 208 98 |A 125 22 1093 
2 SUN. 8.58Р 1 2 SUN. 9.00Р 120 CBS GV 
201 97 95 |А 114 93 996 
АВС SUNDAY NIGHT MOVIE 37 | 208 209 99 99 |A 11.0 20 91 || САМЕ STORY 194 1 
1 SUN. 8.00Р 10 АВС ҒҒ В 13.4 22 1171 к 10.00Р 60 NBC өз эр А 12.7 24 110 
. 29.00 
АВС HORLO NEWS TONIGHT 208 | 211 212 99 9 |A 9.2 20 804 FRI. 9.00P 60 CBS eo B 17.1 29 1495 
M-F 6.30Р 30.80.8 B бл JS. ваз пр LETTERMAN SPECIALS) ~ |20 99 А 10.8 20 944 
NEWS - 32 | 183 183 95 95 |A 6.2 16 542|| 1 SU 
Авс Š ЗОР, к. Вс N B 7.3 16 638 DAYS Т, NIGHTS-MOLLY DODD 12 | 203 99 А 15.1 26 1320 
АВС WRLD ныс TONIGHT-SUN 38 | 165 166 85 85 |А 5.2 12 454 U. 9.30Р 30 NBC CS й 
SUN. 6.30Р 30 АВС М B 66 13 577 


5 KEY: A= CURRENT REPORT В = SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE РАСЕ А. 


ы PROGRAM AUDIENCE ЕЅТІМАТЕЅ (ALPHABETIC) 
PROGRAM NAME H 59985 Т06ҒАМ | uousEHOLD AUDIENCES| 


K| дус. AVG. 
WK START 
# DAY “TIME DUR NET PE к SHARE 000) 


EVENING CONTD 


2ND AUG. 1987 REPORT 


HOUSEHOLD AUDIENCES 


NO. ОҒ | PROGRAM 
PROGRAM NAME 25, STATIONS | COVERAGE 
мк STARI 
Ж DAY TIME DUR NET ука wK 2 [WK 1 wx 2 


Аус. AVG, 
AUD. SHARE AUD. 
% % 10,000) 


111 110 80 81 


6 262 


DESIGNING WOMEN 20 .2 9 А 3.0 
MON: — 9.30P 30 CBS CS 7% 2 = uu кате E 50Р 30 FOX с на В 29 6 253 
DISNEY SUNDAY MOVIE 28 9) 484215 +, š 7 192 99 96 |A 115 22 1005 
1 SUN. 7.00Р 60 АВС FF 11:5 Ші 4-00Р :30 CBS CS B 16.0 26 1398 
2 SUN. 7.00Р 120 L.A. LAW 31 |209 209 98 99 |А 15.1 28 1320 
DON а OUT-BEVERLY HILLS 2 2.6 2. рни 10-006: 60 Nee eb в 16.3 27 1425 
қылын БӘР, 30 ҒОХ С$ 2-6 MACGYVER ар водвсд!!|2% 205 99 98 А 16 21 1014 
2 SAT. 8.00Р 60 CBS ОР 2 WED. 9:00Р 60 É si 
DET 6 A 34 6 297 
SUN. — 8.30P 30 FOX CS - 35 |209 204 99 97 |А 11.3 21 988 
ELLEN BURSTYN SHOW 3 мш €- s 1 М0. 9.31P 60 CBS PD В 14.9 .24 1302 
SAT. ` 8.30Р 30 АВС CS в 41 9 358 ||MARRIED...WITH CHILDREN 6 |114 114 83 83 |А 37 7 323 
EQUALIZER 32 A 11.9 24 1040 SUN. 8.00P 30 FOX CS B 2.9 8 341 
1 Е. 10.31р 60 CBS PD В 14:5 25 1267 39 202 97 |А 12.4 24 1084 
ҒАСТ5 ОЕ LIFE т А 10.1 22 883 би ш 2|19 192 оз әв |А 17:3 ia 1513 
SAT. j д 2 
8.00Р 30 МӘС CS В 94 22 822 B 7.2 14 629 
FAMLY JES % A 214 MIAMI МСЕ 204 209 98 99 |А 14.7 29 1285 
THU. _ 8.30Р 30 NBC CS В 29.6 47 2587 FRI. | 9.00Р 60 NBC ОР В 15.2 26 1328 
FAMILY TIES SPECIAL(S) 197 эт |А 13.1 25 1145 | | МІКЕ HAMMER 29|203 195 97 93 |А 9.3 18 813 
2 SÙN. 8.00Р 60 МВС CS 1 MED. 8.31P 60 CBS PD B 111 19 970 
GARFIELD IN THE ROUGH(S) 199 ər |A вв 19 769 қ А 
2 FRI. 8.00Р 30 CBS ЕА МА. BELVEDERE 31 | 194 187 92 91 |А 8.4 17 734 
GOLDEN GIRLS 41| 202 197 94 96 |A 15.3 31 1337 FRI. 8.30Р 30 ABC CS В 120 21 1049 
SAT. 9.00Р 30 NBC CS 8 213 38 1862 | nn. PRESIDENT се, 12 14 82 83 |А 31 5 2П 
GROWING PAINS 38 | 211 209 99 98 |A 17.2 32 1503 š ; : 239 
TUE.  8.30р 30 АВС CS в 20:8 33 1818 | | MOONLIGHTING 37 | 212 210 99 98 |A 14.8 26 1294 
HEAD OF THE CLASS 38 | 207 205 99 99 |А 12.1 23 1058 TUE. _ 9.00Р 60 АВС РО B 200 31 1748 
1 WED. 8.48Р 30 АВС CS B 15.1 25 1320 || MOVIE OF THE WEEK-TUESDAY _ 9 195 95 |А 14.9 27 1302 
2 WED. 8.30Р 30 2 TUE. 9.00Р 120 NBC FF В 13.8 24 1206 
HIGHWAY ТО HEAVEN 39| 204 204 % 98 |A 8.9 17 778 || MURDER, SHE WROTE 37 | 205 98 А 15.2 29 1328 
1 WED. В.31р 60 NBC GD B 14.9 25 1302|| 1 SUN. 8.00Р 60 CBS SM В 22.5 36 1967 
2 WED. 8.00Р 60 МҮ SISTER БАМ 35 | 207 193 99 97 |А 101 18 883 
HOPE DIVISIOKS) о двс ро 197 97 |А 8.3 15 725 МОМ. 8.30P 30 CBS CS B 14.9 23 1302 
Р е г NBC MAJOR LGE. PRE-TUE.(S) 203 99 A 85 18 743 
HOTEL 31 | 209 206 99 98 |A 9.2 18 804|| 1 TUE. 8.00Р 12 NBC SC 
1 WED. 10.18Р 60 АВС GD B 127 22 1110 || МС MAJOR LGE. BSBL-TUE.(S) 203 99 A 82 16 717 
не ETON кт 60 207 202 99 97 |А 10.1 18 883 тш. AEP ТҮРК 
4 p 
Ç 4 9.00Р 60 CBS ОР B 10.0 18 874 || М№С MONDAY NIGHT MOVIES 39 | 202 196 99 98 |A 10.5 19 918 
sd МОМ. 9.00Р 120 NBC FF B 17.0 27 1486 
НОМ BUGS BUNNY WON-WEST(S) 201 97 |A 10.1 21 883 | | мс NIGHTLY NEWS-SAT. 35 | 168 169 93 91 |A 7.1 18 621 
2 FRI. 8.30Р 30 CBS EA SAT. 6.30Р 30 NBC N B 86 19 752 
HUNTER 37 16 94 94 |A 13.4 28 1171 
SAT. 10.00Р 60 NBC ОР B 15.2 29 1328 


7 KEY: A= CURRENT REPORT В = SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGI A. 


Р PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 2ND AUG. 1987 REPORT 


NO. ОЕ | PROGRAM | HOUS 
ДЬ STATIONS | COVERAGE |- OUSEHOLD AUDIENCES 


PROGRAM NAME 


WK 
# DAY 


EVENING CONTD 


PROGRAM МАМЕ 


WK START 
Ж DAY TIME DUR мет икт wk 2|wKk 1 wK 2 


60 MINUTES 43 
SUN. 7.00P 60 CBS DN 


NBC NIGHTLY NEWS-SUN 33 А 1.3 A 
SUN. 6.30Р 30 NBC N B 76 
NBC NIGHTLY NEWS А 95 SLEDGE HAMMER 3 A 577 
M-F 6.30P 30 NBC N B 11:3 МЕ иц 8.00Р 30 АВС С5 B 568 
A 
МӘС SUNDAY NIGHT MOVIE 41 A 12.8 
1 SUN. 8.00Р 120 NBC FF В 16.6 ЖО; САДЫР ШО 
2 SUN. 9.00Р 120 SPENSER: FOR HIRE 10 А 12.1 22 1058 
NEWHART A 12.8 TUE. 10.00Р 60 АВС PD В 11.7 21 1023 
MON. 9.00Р 30 CBS CS В 17.1 SPOR ДЕН АКА, кз арз А 7.8 16 682 
. F 8.1 15 708 
NEWSBREAK-M-F 211 A 6.2 
1 MTUF 9.58P 1 CBS N B 10.3 аз» ОБ a 
1 МЕО. 10.29Р 1 SPORTSBREAK-SUN 43 A 11.8 22 1031 
1 THU. 9.59р 1 1 SUN. 8.30Р 1 CBS SN B 18.7 30 1634 
2 Мы 9.58р 1 4 SUN. 8.58Р 1 
а H ARMAN A 7.9 16 690 
NEWSAREAK-SAT, a қат аз ЕНІ. 10.00Р 60 ABC A B 7.9 16 690 
< i SUMMER PLA' A 7.0 15 612 
'AK-SUN. 43 1 FRI. 8.00Р 60 CBS FV B 74 16 647 
SUN. _ 9.58P 1 CBS N TRACEY SHOW A 34 6 29 
NFL PRE-SEASON FOOTBALL(S) SUN. | 9.30Р 30 FOX CS B 33 6 288 


А М 20/20 39 | 213 212 99 99 |А 11.9 22 1040 
аы шайтанды THU. 10.00Р 60 АВС DN В 13.7 23 1197 
NIGHT COURT 5 | 203 99 A 11.8 21 1031||21 JUMP STREET 7| 112 114 82 83 |A 4.6 10 402 
а ет 9.31Р 30 NBC (5. РА = A Ы 25 101 SUN. 7.00Р 60 FOX ОР В 41 9 358 
н š 
З в 20.2 36 1765 || 227 6 | 197 194 95 96 |A 13.3 28 1162 
а Қашайын асан БАТ. 8.30Р 30 МВС CS В 126 28 1101 
NIGHT HEAT 3 | 206 203 98 396 |А 10.3 19 900]]|VALERIEE 19 | 208 205 99 98 |А 14.3 26 1250 
в) ш 60 CBS РО yi в Я 24 18 x МОН. 8.30Р 30 NBC CS В 151 26 1320 
oLD 5 р қ 
; j ABC PD WEBSTER 3|197 188 94 90 |А 82 18 717 
es nE - FRI. 8.00Р 30 ABC CS B 77 17 673 
HOUSE 8 | 193 202 98 96 JA 6.8 14 594 || WEREWOLF 2| 10 111 80 8 |А 4.0 9 350 
SUN. 1.00Р жоқ Ж. ©. 468. SE 58 А 2 s s” SAT. 8.00Р 30 FOX 5М B 40 9 30 
OUR WORLD 2 қ 
À $ DN B 6.3 11 551 || PST 57TH 8 | 208 99 A 89 18 778 
у ре үч 1 SAT. 10.00Р 60 CBS DN В 6.3 13 551 
PERFECT STRANGERS 41 | 207 212 99 99 [А 10.44 21 909 || Е THE PEOPLE 94 | 198 196 94 95 |А 7.9 14 690 
1 WED. 8.18Р 30 АВС CS B 14.3 24 1250) 1 МІН 8.582 1 CBS DO В 10.3 16 900 
з % ноғ? x 3| 189 1% wa вз і ж 8.58Р 1 
FRI. 8.00Р 60 NBC CS ` | В 9.2 20 804 |ИНО5$ THE BOSS? 40| 211 212 99 99 |А 15.4 30 1346 
TUE. 8.00Р 30 АВС CS В 20.0 32 1748 
ST. ELSEWHERE 30 | 207 199 99 9% А 18-8 r 1055 Ен 
Фр. 1000р айы ` АВС NEWS:NIGHTLINE 180 | 200 201 98 98 |А 5.6 16 489 
SCARECROW & MRS. KING 14 | 205 208 98 99 |А 7.6 14 664 Г ш 11.308 30 ABC N B 5.9 17 516 
Ñ B 80 15 699 Ж К 
Шы Соат 80 Яр 2 M-TH 11.30Р 30 
SIMON & SIMON 5 | 198 197 96 96 |А 7.7 15 673|| 2 ҒА. 11.30Р 31 
TUE 8.00Р 60 CBS PD В 71 13 621 


9 KEY: A= CURRENT REPORT В = SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE А. 


0 PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 2ND AUG. 1987 REPORT 


PROGRAM - 
№0995 COVERAGE HOUSEHOLD AUDIENCES ERoGRAM HOUSEHOLD AUDIENCES 


с NO. ОҒ 
PROGRAM МАМЕ PROGRAM NAME s | STATIONS 


WK START oG 
Ж DAY TIME DUR МЕТ ТҮРЕН 


LATE FRINGE CONTD 


> 
= 
оо 
ЕЗ 
=s 
m 
D: 
ыса 
ос 


“к START 
# DAY ТІМЕ DUR мет ик 1 WK 2 |WK 1 WK 2 


4 FRIDAY NIGHT VIDEOS 10 |181 181 96 9% |A 2.3 16 201 
ABC NEWS:NI қ А 
вс мнементим р U Ñ А 43 15 36 с нео 10304 „50, Nec РС |в 24 17 20 
ABC NEWS:NIGHTLINE-FRI Б B g$ MICHAELS SPORTS MACHINE 44| 85 85 52 51 А 18 5 157 
1 FRI. 12.00M 20 АВС N в 42 З шюр бшсе 8 20 7 15 
ІМ PERSON FROM THE PALACE 9 | 155 153 77 77 А 16 5 1 
АВС WEEKEND ә / a 40 
ӨСКЕ REPORT-BAT. PW a A 2.0 FRI. 11.30Р 60 CBS GV в 18 5 140 
ABC МЕКЕ Қасын K ga LATE SHOW-FOX _ 29 | 122 121 ва вз |A 18 5 157 
“ташы к AS ABC H А 23 M-F 11.00P 60 FOX GV в 17 4 125 
MONDAY SPORTSNITE 11 |144 142 84 83 |А 1.9 8 166 
CBS LATE NIGHT I 2 š 
ТИЯ C ISI ве сас ғ? Е 40 МОМ. 12.00М 50 АВС SC B 16 8 140 
1 TUE. 11.30Р 66 Ç SISAL, НЫН рр za мес суз |195 198 98 99 в 11 5 ia 
1 шр. ША 65 2 SAT. 11.30Р 79 š Í 
2 M& TU 11.30Р 66 TONIGHT SHOW 209 | 200 200 99 99 |А 6.2 21 542 
авиа NE hay жиса фаш 
CBS LATE NIGHT II 208 1 WED. 12.01А 60 
І МН. 1.064 42 CBS FF 2 MTUWF 11.30Р 60 
РЕ. 12ЖА 9 2 THU. 11.34Р 60 
1 THU. 12:49А 45 ЕКОАҮ DAYTIME 
1 FRI. 12.30А 51 ABC DAYTIME NEWSBRIER-M-F 19 | 21 211 98 98 |А 68 23 594 
2 MON. 12.36A 47 2.57P 2АВСН в 69 24 603 
2 ДЕ: 12125 5 АВС WORLD МЕН5-МОЯМ-615А 198 | 141 142 83 84 |А 1.1 14 9% 
2 THU. 12.33А 54 M-F _ 6,15А 15 АВС N B 13 13 114 
2 FRI. 12.30А 59 АВС WORLD NEWS-MORN-645A 197 | 187 188 95 95 |А 2:0 18 175 
қ ala a wla š ж MF 6.45А в 24 17 20 
сБ Б И ЕЕ: CBS N B 10 10 87||АШ MY CHILDREN 208 | 215 215 99 99 |А 7.3 24 638 
35 КЕН MIGHIRATCH 2 AMERICAN ТЕЕАМАҮ O 180 Pleo aos 1% o2 өг |А 42 19 903 
CBS NEWS NIGHTWATCH-2 213| вә то 6з 65 |А 11 13 % х 
M-THSU 2.30А 30 CBS М в 14 17 12 MF 3.58Р 1 CBS DO B 51 17 446 
CBS NEWS NIGHTWATCH-3 214 | 101 100 8l 8l |A .9 15 тә | | АМТНЕА WORLD 192 | 201 201 99 99 |А 4.8 16 420 
M-THSU 3.00A 180 CBS N B 11 19 % M-F 2.00Р 60 NBC DD B 50 17 437 
CBS SUNDAY МҒЫ5-056000 4|115 15 61 61 |А 43 9 316 || А5 THE WORLD TURNS вв | 207 207 99 99 |А 6.5 22 568 
SUN. 11.00P 15 CBS N B 45 10 393 M-F 2.00P 60 CBS DD B 65 23 568 
DAVID LETTERMAN ! 177 |204 203 99 99 |А 4.5 21 393||BARGAIN HUNTERS M-F 24 |145 145 69 69 |А 1.7 т 149 
1 МІНЕ 12.30А 30 NBC GV В 43 21 976 M-F 11.30А 30 АВС QG в 17 7 149 
1 TUE. 12:42А 30 BEFORE HOURS 115 | 142 142 87 вт |А 6 9 52 
1 МЕО. ГОТ 30 M-F 6.15А 15 NBC N в 15 6 44 
Там юру пет отт 298 нија зз и а 
I 7 ы 5 1 
DAVID ТЕТТЕ Ы ес ayo ю 9 99А 3-6 22 ЭЯ! све MORNING NewS- 6:30АМ 150 | 150 149 вә 98 |А 11 12 % 
1 Tue. 11А 30 M-F 6.30A 30 CBS М B 14 13 122 
р. дез 22 CBS MORNING NEWS- 7:004М 138 | 201 200 98 98 |А 2.1 15 184 
ТШ r 50 M-F 7.00А 30 CBS М в 2:5 14 219 


п KEY: A= CURRENT REPORT В = SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


” PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 2ND AUG. 1987 REPORT 


NO. ОЕ | PROGRAM | HOUSEHOLD AUDIENCES HOUSEHOLD AUDIENCES 
PROGRAM NAME 2494 STATIONS | COVERAGE AE avg] | PROGRAM NAME 
WK START ; E| AUD. SHARE AUD. МК START А. HARE, AUD: 
# DAY TIME DUR МЕТ ТҮРЕ: Y| %  % (0000]| # DAY “TIME DUR NET BE 
WEEKDAY DAYTIME CONTD 
CLASSIC CONCENTRATION 61 А 3.6 15 315 А 4.6 402 
M-F  10.30А 30 NBC QG В 32 14 280 В 4-8 @ 420 
DAYS ОҒ OUR LIVES 207 | 209 209 99 99 |A 6.8 23 594 В 36 14 315 
M-F 1.00P 60 NBC DD B 6.8 23 594 
GENERAL HOSPITAL 191 |212 212 99 99 |A 6.9 24 603 A 4.1 24 358 
3.00P 60 ABC DD B 7.9 27 690 B 4.9 25 528 
6000 MORNING, AMERICA- -730 196 | 211 211 99 99 |A 3.4 20 297 B 51 23 446 
M-F 7.З0А 30 АВС М В 42 21 367 
GOOD MORNING, АМЕЋІСА-830 195 | 209 209 99 99 |А 3.5 16 306 А 3.1 13 271 
M-F 8.30А 30 ABC N В 43 19 376 В 3-6 15 315 
GUIDING LIGHT 199 | 207 207 99 99 |А 5.2 18 454 B 6.0 33 524 
M-F 3.00P 60 CBS DD B 6.1 21 533 
OVING 206 | 178 118 89 89 |А 4.3 15 376 A 46 18 402 
M-F 12.30Р 30 АВС DD B 39 14 341 В 4.2 п 367 
MORNING 201 201 98 98 |A 2.3 12 201 y 
MF 30A 90 CBS N в 2.5 12 219 8. 30 J 
NBC NEWS АТ SUNRI 210 | 197 197 98 98 |A 19 23 166 A Т6 2 664 
6.00А 30 NBC B 22 20 192 В 7.8 29 682 
МӘС NEWS DIGEST-DAYTIME 121 | 190 190 95 95 |А 4.4 
МЕ 2.57Р 1 МСН в 4.3 15 316 | | АВС WEEKEND SPECIALS 39 | 182 183 91 91 |А 2.7 10 236 
NEW CARD SHARKS | maw 29 171 171 82 82 А 3.1 16 323 БАТ. 12.00М 30 АВС FV В 34 12 27 
> 5 АВС WIDE WORLD-SPORTS SAT 28 | 211 206 99 99 |А 3.9 11 341 
NEWSBREAK-11.57 206 | 176 176 84 84 |А 5.3 20 463|| 1 SAT. 4.30Р 90 АВС SA В 50 13 437 
M-F 11.57А 2 CBS N В 6.1 24 533|| 2SAT. 4.30Р 92 
NEWSBREAK-3.44 198 | 192 192 94 94 |A 4.4 15 385 || АШ NEW EWOKS 41|200 201 93 93 |А 3.2 13 280 
1 мн 3.41р CBS М в 5.4 18 472 БАТ. 11.30А 30 АВС СА в 38 13 332 
IWF 3.42Р 1 ALVIN АМО THE CHIPMUNKS 38 | 199 199 99 99 |А 6.0 24 524 
2 MON. 3.43P 1 БАТ. 10.30А 30 NBC СА B 6.5 23 568 
2TU&F 3.40Р 1 AMERICAN BANDSTAND 32 | 160 159 79 78 |А 20 7 175 
2 WED 3.42P 1 SAT. 1.00Р 30 АВС РС B 24 в 20 
210, 3,418. 1 BEATRICE WESTERN, OPEN-SAT(S) 190 өз |А 20 6 175 
ONE LIFE ТО LIVE 194 | 213 213 Р В : 
F. .00Р 60 ABC DD 99 А 7.0 ЕЧ e BEATRICE WESTERN OPEN-SUN(S) 193 95 |А 4.3 12 3⁄6 
PRICE IS RIGHT 1 204 | 208 208 99 99 |А 5.6 22 489|| 25ІМ. 4.ООР 123 ABC SE 
M-F 11.00А 30 CBS АР В 6.1 26 533 BERENSTAIN BEARS Ех К 194 194 96 % A 13 5 n4 
PRICE IS RIGHT 2 204 | 208 208 99 99 А 4 А 7 
MF АТ, А 30 CBS АР А r " 59 BUGS BUNNY & TWEETY SHOW 42 | 206 206 95 96 |А 3.8 15 332 
RYANS HOPE 202 | 167 167 82 82 |А 2.8 10 245 SAT. 11.00А 30 ABC CA B 4.6 16 402 
M-F 12.00N 30 АВС DD B 27 10 BUSINESS нар a ко 110 137 70 79 А 1.5 š ш 
THE CENTURY 140 | 163 162 ВІ 81 |А 3.5 306 - . 
ӨНЕР 10.00А 30 МӘС QG в 3.5 H 306 | | CARE BEAR FAMILY 208 207 99 99 |A 25 15 20 
SANTA BARBARA 192 | 197 197 96 98 |А 4.7 16 411 SAT 8.30А 30 АВС СА B 3.1 16 271 
те чо еше B 43 14 376] cas sTORYBREAK(B) 137 68 A 3.0 12 262 


1 ЅАТ. 12.30P 30 CBS CL 


13 KEY: A= CURRENT REPORT B= SEASON AVERAGE FOR EXPLANATION ОҒ SYMBOLS, SEE PAGE А. 


14 PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 2ND AUG. 1987 REPORT 
PROGRAM бре Р Ж, < 9.065 | EROGRAM | HOUSEHOLD AUDIENCES 


NO. OF 
PROGRAM NAME зй COVERAGE OVERAGE 
K Ave. Ave. 
E| AUD. SHARE АЦО. | МК 
Y| % % (0,000) 


WK START 
£ DAY "ПМЕ DUR NET кі WK 2|wK 1 WK 2 


AVG. AVG. 
START PROG ) 
# DAY TIME DUR МЕТ ТҮРЕ: %. SHARE e0000 


CBS STORYBREAK-(B) MUPPET BABIES 44 A 44 21 385 
2 SAT. 12.30Р 30 CBS CL SAT. 9.00А 60 CBS СА В 47 20 411 
DUNGEONS AND DRAGONS-(B) A 2.44 10 210 || МС MAJOR LEAGUE PRE GAME 17 A 5.0 1 437 
2 SAT. 11.00А 30 CBS СА 1 SAT. 2.00Р 16 МВС SC B 42 18 367 
DUNGEONS AND DRAGONS(B) A 36 15 315|) 2 SAT. 3.00Р 17 
1 SAT. 11.00А 30 CBS СА жс Аха LEAGUE, BASEBALL a A 70 21 612 
B 6.4 21 559 
FACE П THE NATION 42 A 24 9 210|| 2 SAT. ў 
SUN. 10.30А 30 CBS СС в 28 10 245 || “ Б ЖА бы. 
FLINTSTONE KIDS 1 44 А 3.0 15 262 || МІ PRE-SEASON FTBL-ABC(S) А 55 16 481 
SAT. 9.00А 30 АВС СА в 4.0 17 350 о SWN. ен 200 АВС SE, 
- A 4.3 24 376 
FLINTSTONE KIDS 2 44 А 3.6 16 315 š Ў 
БАТ. 9.30А 30 АВС СА в 4.4 17 385 БД А йы к 08) 25 4% 
FOOFUR 36 A 5.2 21 454 | | ОМ TO GROW ОМ-10:28АМ 43 A 56 23 489 
SAT. 11.00А 30 NBC СА В 5.6 20 489 се; 10. ).28А сады NBC сн, В 6.2 22 542 
GROW 0-1 А 4.9 19 428 
GALAXY HIGH SCHOOL(B) A 24 9 210 
МАЙ НЕҢ оса) asiik SAT. 11.58А 2 NBC CN B 5.2 18 454 
GALAXY HIGH SCHOOL -(B) ы ал PAN AMERICAN GAMES-SAT 3 A 4.9 16 428 
2 SAT. 12.00N 30 CBS СА 1 1 SAT. 1. 00Р 182 СВ5 5Е В 448 16 420 
GUMMI BEARS 44 А 4.1 PAN AMERICAN GAMES-SUN 3 A 5.6 18 489 


БАТ. _ 8.30А 30 NBC СА B 4.4 22 385|| 15ШМ. 12.00М 240 CBS SE B 4.8 15 420 
HEALTH SHOW 27|174 169 86 85 |А 17 6 149 2 SUN. 12.008 364 

БА: ДЕ РЕН а ý 1 РЕЕ МЕЕ5 PLAYHOUSE 40 | 209 207 99 99 |А 5.5 23 481 
INTERNATIONAL GOLF-SAT(S) 199 99 A 38 11 332 SAT. 10.00A 30 CBS CL 8 56 21 489 

1 SAT. _ 4.02Р 148 CBS SE POUND PUPPIES аз | 208 207 97 әт |A 32 13 280 
INTERNATIONAL GOLF -SUN(S) 203 98 A 52 14 454 SAT. 10.30A 30 АВС CA з 20 14 350 
RU ADOP ДИГЕН SE REAL GHOSTBUSTERS аа | 205 203 99 98 |A 35 14 306 
INTERNATIONAL RACE-CHAMPS(S) 191 өз А зї 8 әп SAT. 10.00А 30 АВС СА 8 45 17 402 
1 SUN. — 5.00P 60 АВС SE SMURFS 1 43 | 205 205 99 9 |А 4.7 24 411 
175 PUNKY BREWSTER 35 | 184 184 95 95 |A 5.0 29 47 SAT. 9.004 30 МВС СА B 5.2 23 454 

g 

SAES LESERN SORS СА Рт 89 ШЕТІ аз | 205 205 99 99 [А 4.8 22 420 
IT'S PUNKY BREWSTER-2 l 133 Пп |А 29 10 253 SAT. 9.30А 30 NBC СА з 5.8 23 507 
2 SAT. 12.30Р 30 МВС СА в 29 10 253 || SMURFS Ш 43 | 205 205 99 99 |A 5.5 23 481 
KISSYFUR аа | 197 197 98 әв |A 2.8 22 245 SAT. 10.004 30 МВС СА 8 64 24 559 

5, E Gü 3 

SAT. _ 8.00А 30 NBC CA B 3 L ЖЕ a ayam A Jaj aa Sa э 
LAND OF THE LOST(B) 156 73 А 2.5 10 219|| 2 SUN. — 4.30P 90 NBC SA B 47 13 41 
1 SAT. 11.30А 30 CBS СІ SPORTSWORLD-SUN SPEC. ED(S) 182 34 A 43 12 316 
LAND OF THE LOSI-(B) 156 тз |A 17 7 149|| 1 50№. — 4.00P 120 NBC SA 

2 . š 285 С 

п БАЗА шта SUNDAY MORNING 43|174 175 96 96 |А 40 19 350 
LAZER TAG ACADEMY 40|146 157 80 85 [А 3.7 14 323 SUN. 9.00А 90 CBS N B 4.3 18 376 

SAT. 12.00N 30 МВС СА B 4.3 15 376 || TEEN WOLF 44 | 202 203 98 98 |A 4.4 18 385 
MAN STREET > зор е 140 75 А LI 7 149 БАТ. 10.30А 30 CBS СА B 5.23 19 463 

12. вс с З 

ЗА жамы ілері THIS HEEK- DAVID BRINKLEY 33|143 198 98 98 |А 3.1 11 271 
MEET THE PRESS 41|163 167 “94 95 [А 22 8 192 SUN. 11.30А 60 ABC N B 40 13 350 

SUN. 12.30P 30 NBC СС В 26 9 227 


15 KEY: A= CURRENT REPORT В = SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE А. 


8 PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) = 2ND AUG. 1987 REPORT 


NO. ОҒ | PROGRAM | HOUSEHOLD AUDIENCES Е NO. ОҒ | PROGRAM |H ES 
STATIONS | COVERAGE g STATIONS | COVERAGE OUSENOLD AUDIENGES AUDIENG 


С 
PROGRAM МАМЕ 45, 
K START 
DAY TIME оик мет кі WK 2 |WK 1 WK 2 


PROGRAM NAME 
WK START 

# DAY TIME DUR NET 
WEEKEND DAYTIME СОМТО 
WILDFIRE 

SAT. 8.30A 30 CBS CA 


WUZZLES 43 |197 196 97 97 
SAT. 8.00А 30 ABC СА 


WK 1 WK 2|WK 1 WK 2 


198 198 96 96 


17 KEY: A= JRRENT REPORT В 5ҒА50М AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE А. 


ы Nielsen BATONA. TV AUDIENCE ESTIMATES НЕ. MON. AUG.10, 1987 


5 7:30 7:45 8:00 8:15 8:30 У $ с $ $ 0 10:15 10:30 10:45 
TOTAL AUDIENCE í 12,320 22,550 
(Households (000) & %) 14.1 25.8 
OLD DOGS — — ABC MONDAY NIGHT MOVIE — 
ABC TV тыз Н 
AVERAGE AUDIENCE { 8,650 15,210 
(Households (000) & %) 9.9 9.4* 10,34 17.4 14." 16.2% 19.1* 19.6* 
SHARE ОР AUDIENCE % 19 18 * 0% 031 26 * 28 * 34 * 36 * 
W лус. AUD. BY úW HR. % 972 11071 10:5 (14327 15:2. 15.8: 1685 д 
TOTAL AUDIENCE í 12,410 10,580 13,720 13,460 12,590 
Ë Households (000) & %) 14.2 12.1 15.7 15.4 14.4 
KATE & ALLIE NY SISTER SAM NEWHART DESIGNING WOMEN CAGNEY & LACEY —aÑ x 
E CBS TV (а) (в)(50) (a) (я)С80) а) 
AVERAGE AUDIENCE í 10,660 9,180 11,890 11,450 9,440 
(Households (000) & %) 12.2 10.5 13.6 13.1 10.8 10.6% 11.0* 
К 
SHARE ОҒ AUDIENCE % 23 19 24 23 19 19 * 20 * 
AVG. AUD. BY ú НЕ, % Лар 12.2. 1024. ӨЛІ 1312 16%. 13,1. 132-8 оа. 10,8.. 11201 2150 
1 TOTAL AUDIENCE { 13,980 13,720 15,560 
(Households (000) & %) 16.0 15;7 17.8 
ALF VALERIE —— NBC MONDAY NIGHT MOVIES -------- 
N B С TV (R) (R) ОНСЕ UPON A TIME IN AMERICA, PT 2 
AVERAGE AUDIENCE { 12,060 11,890 8,300 
(Households (000) & %) 13.8 13.6 9.5 9.9 9.5 9.6% 9.2% 
SHARE ОҒ AUDIENCE % 26 25 17 18 * 17 * 17 * 17 * 
AVG. AUD, BY ⁄ HR. % 1215, 184027 1975. 197)! 10222 oe 9:5. 9.4 986 85 92 91 
Рун » 1 105910 151810 
—— ABC MONDAY NIGHT MOVIE --------- 
ABC TV ы Мерг? 
(8/60) 
шн неке { қан әр 
SHARE OF AUDIENCE % 8,3 81 8:54 1114 -1111% 99% Ы ТУТ 157% 
W ААШ. BY Y HR. % 15 15 * 15* 20 19 * 19% 21% 22 * 
ұн» j 8213 8.208823 06:6 0 (1028 1:4 152 108 148 21:66 1:4 12:0 
TOTAL AUDIENCE 11,360 9,880 12,240 ; ; 1 
Ë (nouseholds (00) & %) { 19:0) Уе 313 14.0 | 131582 
КАТЕ & ALLIE — NY SISTER SAN NEWHART DESIGNING WOMEN —— CAGNEY & LACEY --- 
Е CBS TV (я) «яусвив-80) 02 (я) (RXSD) ‹в) 
AVERAGE AUDIENCE { 9,440 8,480 10,400 11,620 10,050 
К (Households (000) & %) 10.8 aa КӨРТ 11.9" 13.3 Trp 169% 1125 
SHARE ОР AUDIENCE % 20 17 20 23 21 21 * 21 * 
AVG. AUD. BY 4 HR. % 10:85 10-0 POA 09 +11030 5005 |12197 ро СОР S 1112 3154 
2 OTAL AUDIENC 15,560 14,950 19,140 
(Households (000) & %) 17.8 IRL 21.9 
ALF VALERIE -------------НЕс NONDAY NIGHT MOVIES -------- 
N B с TV (A) (в) МАТЕ AND HAYES 
Ке ИШЕСЕ { 12,540 13,020 9,960 
ouseho 4.8 14.9 7 21% 9 18% 27% 
SHARE ОР AUDIENCE % 27 21 % п, Mai D ИЕ 
AVG. AUD. BY М НЕ. % Шы) 156 114167 М9 916 14007 10,7 111 Яд 115 1:9 124 


87,500, For explanation of symbols, See page А 


A-3 ЕМЕ. МОМ. AUG.17, 1987 


а Nielsen NATIONAL ТУ AUDIENCE ESTIMATES EVE. TUE. AUG.11, 1987 


7:00 7:15 7:30 7:45 8:00 8:15 8:30 8:45 9:00 9:15 9:30 9:45 10:00 10:15 10:30 10:45 


нише (00) & %) Ñ 16189 150 19% 191777 
(Households 8 Ç? 4 
WHO'S THE BOSS? GROWING PAINS --------- MOONLIGHTING —— emm SPENSER: FOR НІНЕ —— 
ABC TV (R) (в)(50) (R) 
AVERAGE AUDIENCE { 13,720 15,640 13,460 11,270 
(Households (000) & %) 15.7 17.9 15.4 14.6* 16.2я 12.9 13.2* 12.7% 
W SHARE OF AUDIENCE % 31 34 27 26 * 28* 24 24 * 25 * 
AVG. AUD. BY М НЕ. % 14.7 16.6 17.66 18.2 14.2 15.0 16.4 15.9 13.4 12.9 12.9 12.6 
Е О. ООН. " í 10,409 13,810 14510 
ouseholds % .8 в 
ame SINON š SIMON ———— emmm HOUSTON KNIGHTS —— emmm NIGHT HEAT —— 
E CBS TV (RSD) (AXS0) 
AVERAGE AUDIENCE { 7,340 10,230 11,010 
K Households (000) & % 8.4 8.4% 8.48 11.7 10.9% 12,486 12.6 12,6% 12.6* 
SHARE ОҒ AUDIENCE % 16 16 * 16* 21 19 * 21% 24 23 * 25 * 
AVG. AUD. BY и HR. % 8:6 8.4 йз 85 ЮШ6 1:3 120 127. 1015 127 1225 12:6 
1 TOTAL AUDIENCE { 18,000 
(Households (000) & %) 20. 
AVERAGE AUDIENCE { 7,170 
(Households (000) & %) 8:22 Tan Сы 8.8" 8.6* 
SHARE OF AUDIENCE % 16 15 * 14 * 16 * 16 * 
AVG. AUD. BY И НЕ. % ТИ (7:0. 69. 76 @ ЗО) 48577627 
TOTAL AUDIENCE 
QO нее | 15,990 16,610 17,310 13,810 
WHO'S THE BoSS? GROWING PAINS ы. С пш e SPENSER: FOR HIRE ——> 
ABC TY (m) (өз (кю) аз 
AVERAGE AUDIENCE 
13,110 14,330 12,410 9,790 
(Households (000) & %) { 15.0 16.4 14.2 14.1* 14.3" 11.2 11.54 10.8* 
SHARE ОҒ AUDIENCE % 29 30 25 25 * 25 а 20 21% 20 * 
W AVG. AUD. BY % HR. % 13.8 16.3 16.2 166 140 14.1. 14.2 145 11.7 11.3 11.22 10.5 
с ЫЫ 1 Шү Чт ч 
(Households ( 10.0 ` . 
-----<5ШЮН š SIBON —— e HOUSTON KNIGHTS ------ —— NIGHT HEAT — 
E CBS TV (880) (RX$0) 
AVERAGE AUDIENCE í 6,030 7,430 
K Households (000) & %) 6.9 6,9% 6.96 8.5 841% 8.94 7.9 7.в% 8.0% 
SHARE ОҒ AUDIENCE % 13 14" 1 15 14 * 16* 14 14 * 15% 
AVG. AUD. BY МНЕ. % 6.9 6.9 7.0 6.9 1.8 8.5 9.0 8.8 7.8 ТТ. 8.1 7.8 
— 1 1 [Жс 1 Ж ас 7777 7777777 77 
ыл әні HO “ич 
ои5100145 . . 
ВАТИКК------ e WNI E OF THE WEEK-TUESDAY 
NBC TV ТМЕ МАЙ FROM SHOWY RIVER 
AVERAGE AUDIENCE í 10,840 13,020 
(Households (000) & %) 12.44 11.4* 13.4 14.9 14.3% 14.5* 15.4* 15.4* 
SHARE OF AUDIENCE % 24 22: 25 ^ 27 ғылы es 28 * р Ж 
AVG. AUD. BY М HR. % 1.1 1.7 129 140 140 14.6 14.2 14.7. 15.4 15.3 15.6 15:2 
ту HOUSEHOLDS USING TV WK. 1 [46.7 |48.1 [49.1 [49.7 | 50.8 |51.8 56.8 |57 58.2 52 
(See Def. 1) WK. 2 |45.5 |46.2 |47.0 |48.4 | 50.3 |51.6 56.6 | 56 57.4 5 


U.S. ТУ Households: 87,400,000 For explanation of symbols, See page А 


A-5 EVE.TUE. AUG.18, 1987 


' _Міе/ѕел NATIONAL ТУ AUDIENCE ESTIMATES ЕМЕ, МЕЮ. AUG.12, 1987 


= = m m ж 


| [TME 7:00 7:15 7:30 745 8:00 8:15 8:30 8:45 9:00 9:45 10:00 10:15 10:30 10:45 
аты ADINE Т 11,190 13,900 15,470 12,850 
ousehoids З 12.8 15:9 17.7 14.7 
а) PERFECT HEAD QF THE BACGYVER ----- HOTEL --- 
ABC TV rica БР a ТА CR ШУО) ыт” 
AVERAGE AUDIENCE í 8,570 11,270 10,400 8,390 
(Households (000) & %) 9.8 12.9 11.9 12.0* 9.6 9.6% 
SHARE ОР AUDIENCE % 19 24 21 22% 19 19 * 
AVG. AUD. BY В HR. % 8.4 106 116 ІЗЕ 1110 11.8 121 126 86 95 эт 
ЖТТ { оз 15,910 13,020 
ouseholds 5; 18.2 14.9 
REAGAN, ADDRESS MIKE HAMMER ——  — MAGNUK, P.I; ——> EQUALIZER 
CBS TV ТД OE ENESES Лех) НИШ 
„АМЕ рут { 8,220 9,700 8,910 
ouseholds 94 8. 10.4% 11.1 10.3 11.9* 10. ‚2* 
SHARE ОҒ AUDIENCE % 18 16 * 19* 20 19 * 5% 22 Ұлы 
AVG. AUD. BY М НЕ. % ВБ вз 1000 97 1014 104 LAT 126 102 102 
 ——— UU... U. 
TOTAL AUDIENCE { Сы 12,240 11,100 12,500 
{Households (000) 8 %) 25 14.0 14.3 
МВС TV PRESIDENTIAL «——— HIGHWAY TO HEAVEN NIGHT COURT SLICKERS ST. ELSEWHERE 
88225 CUCU :01РМ) (10:01-10:31РМ) фә") 
ЖҮ” ; 
AVERAGE AUDIENCE { 7,690 10,310 8,910 7,690 
(Households (000) & %) 8.8 1. 9.7* 11.8 10.2 8.8 8.8* 
SHARE OF AUDIENCE % 16 15% 18/4 21 19 18 17 * 
AVG. AUD. BY ⁄ HR. % ТЗ. 82 ӘЛІ 1053. М1 1247 10491040 8292 8:7 
«оғы ҮЛГҮ Р { 12,150 11,540 13,370 10-906 
оизеһоі 13.9 13. . . 
PERFECT HEAD ОҒ THE | ---------МАССҮУЕН ——ə —— НОТЕ ——°ho—°—y. 
ABC TV STRANGERS CLASS (RXs0) (в) 
(R) ‹в)(50) 
AVERAGE AUDIENCE í 9,610 9,880 9,880 7,690 
(Households (000) & %) 11.0 11.3 11.3 10,5% 121% 8.8 8.9 8,8% 
SHARE ОҒ AUDIENCE % 22 22 20 * 20и: и 17 * а 
W Аус. AUD. BY ⁄ HR. % 102311 11572 11:90 11 10: 0: 112006 399. 12:3 8,8. 8/9 ¿B T 18:8 
МАИ оз з зоо оа 
TOTAL AUDIENCE í 10,930 13,370 15,910 
Е (Households (000) 8 %) 12.5 Е агт 15.3 MAGNUM, P.I 18.2 EQUALIZER 
E CBS TV (А)(55-50) (RXSD) (а) 
AVERAGE AUDIENCE 8,040 10,050 үс 
K Households (000) 8%) { 9.2 8,5% 9.9* 11.5 11.0* 12.0* 13.6 13,3% 18:87 
SHARE ОР AUDIENCE % 18 17% 18% 21 21 22 26 25 
AVG. AUD. BY А HR. % Ба 8.7 95 10.3. 107 112 118 121 13.4 13.3 13.8 13.8 
enem menee 
2 TOTAL AUDIENCE { 10,840 9,960 9,960 
(Households (000) & %) 12.4 11.4 11.4 


e HIGHWAY TO HEAVEN —— —— s BRONX 700 —— —sT. ELSEWHERE —— 


NBC TV (в) (в) 


AVERAGE AUDIENCE 1,780 7,080 7,250 

(Households (000) 8 %) { 8.9 8.5* 9.4* 8.1 719% 8,3% 8.3 8;2* 8.37 
SHARE OF AUDIENCE % 18 i * 182% 15 15А 133 5 р 15 * 16 
AVG. AUD. BY М HR. % 9.2 9.6 T.T 8.0 8.2 . 8.4 8.3 8.3 


TV HOUSEHOLDS USING TV WK. 
See Def. 1) WK. 


U.S. ТУ Households: 87 ДЫ 000 For explanation of symbols, See page А 


(i)PRES. REAGAN'S ADDRESS,ABC,(8:00-8:18PM) EVE.WED. AUG. 19, 1987 


А7 


з Nielsen NATIONAL ТУ AUDIENCE ESTIMATES 


7:00 7:15 7:30 7:45 8:00 8:15 8:30 


EVE.THU. AUG.13, 1987 


8:45 9:00 9:15 9:30 9:45 10:00 10:15 10:30 10:45 


TOTAL AUDIENCE { 7,250 6,290 9,790 14,330 
(Househoids (000) 8 %) 8.3 7.2 11.2 16.4 
ABC TV SLEDGE HAIER CHARMINGS _ -------ож WORLD -- — 20/20 —— 
(а) (50) 
AVERAGE AUDIENCE { 5,940 5,330 5,590 9,960 
(Households (000) & %) 6.8 6.1 6.4 54% 7.1% 114 11.4 11.4 
W SHARE OF AUDIENCE % 13 li 11 9 * 1250 927 20 * 22 * 
AVG. AUD. BY У HR. % 68 6.9 6.3 6.0 ӨНЕ 52 75. 8000815 11. іа U Yg 
ТОТА 
L AUDIENCE 8,740 14,680 
Е  (Househoids (000) & %) { 10.0 16.8 
—— SCARECROW & BRS, KING --- «——————————————(8$ THURSDAY BOV |E ------ 
E CBS TV (ахэр) FIVE DAYG ONE БШМНЕН 
Кален мекке { 6,560 7,340 
ouseholds s 7.5 7.4* 7.6* .4 .3* „әк .4% 0 
К SHARE ОҒ AUDIENCE % 14 14 * 14 * 1 Эе ler 14: OE 
AVG. AUD. BY ⁄ HR. % 7.6 7.2 Tt 7.6 8.2 8.4 8.8 9.6 8.5 8.2 8.3 7.7 
1 TOTAL AUDIENCE { 19,580 21,060 19,580 15,730 17,040 
(Households (000) & %) 22.4 24.1 22.4 18.0 19.5 
МВС TV BILL COSBY SHOW FAMILY TIES CHEERS DAYS k MiehTs- ae —— | 
(а) (а) (а) 
AVERAGE AUDIENCE { 17,040 17,920 16,520 13,200 12,500 
(Households (000) & %) 19.5 20.5 18.9 15.1 14.3 14,5% 14.0* 
SHARE ОҒ AUDIENCE % 37 37 34 26 27 26 * 27 * 
AVG. AUD. BY 4 HR. % 18.7 20.4 19.9 211 18.6 19.2 15.3 15.0 14.9 14.1 14.2 13.9 
TOTAL AUDIENCE 16,080 
(Households (000) & %) ( n S 9:690 18.4 
АВС ТУ SLEDGE HAMWER CHARMINGS OUR WORLD ----- ------0/0----- 
(т) 7 (RXSD) 
AVERAGE AUDIENCE 5,510 4,460 5,860 10,840 
(Households (000) & %) { 6.3 5.1 87 6.0 т.а 12.4 12.0% 12.8% 
SHARE ОҒ AUDIENCE % 13 10 12 11 * 1" 23 22 * 24 * 
W А. AUD. BY Y HR. % 62 62 0 52 s6 (68552 15 aaen в 1287428 
TOTAL AUDIENCE 8,830 13,900 
E (Households (000) & %) { 10.1 15.9 
CBS TV <—— sCARECROW & HRS. KING — CBS THURSDAY MOVIE —— 
(RK50) 
Е ы 
AVERAGE AUDIENCE í 6,640 6,560 
K Households (000) & %) TETAS 841% 75 9.46 т.8* 6,7% 5.9% 
SHARE ОҒ AUDIENCE % 15 14 * 15 * 14 17 * 14 * 12 * 1 * 
AVG. AUD, BY W HR. % ТӨ” |8 | ТОШ МНА 100: 92 вз Ta Taa в6і 57 
2 ТТ T 20,800 21,500 19,670 20,630 20,710 
(Households (000) & %) 23.8 24.6 22.5 23.6 23.7 
BILL COSBY SHOW FAMILY TIES CHEERS NIGHT COURT  e—— L.A. LAW 
NBC TV (а) (аз (в) O90011 оен) 
AVERAGE AUDIENCE í 17,740 18,880 16,610 17,650 13,900 
(Households (000) & %) 20.3 21.6 19.0 20.2 15.9 16.3* 15.5 
SHARE OF AUDIENCE % 40 41 34 36 30 29 * 30 * 
AVG. AUD. BY У HR. % 18.9 21.8 21.3 219 18.7 19.3 19.5 20.9 16.6 16.0 15.0 15.9 
TV Н0052107057) 
(See Def. 1) 
U.S. TV Households: 87,400,000 For explanation of symbols, See page A. 


^-9 EVE.THU. AUG.20, 1987 


EVE.FRI. 


9:45 10:00 10:15 


^io Wielsen NATIONAL TV AUDIENCE ESTIMATES 


TIME 7:00 7:15 7:30 7:45 8:00 8:15 8:30 


AUG.14, 1987 


10:30 10:45 


8:45 


а 1 „о Г и 
Я x 10.9 11.2 
WEBSTER ER. BELVEDERE ————— ВАХ HEADROON — STARAN ------ 
АВС ТУ (а) ЕЛ (RXS0) 
AVERAGE AUDIENCE 8,220 7,870 6,640 
(Households (000) & %) { 9.4 9.0 TG 77,6% те “И тен 8.0* 
W ЗНАКЕ OF AUDIENCE % 20 18 15 15 * 15* 16 15 * 16 * 
AVG. AUD. BY М HR. % 8.9 98 90 9.1 TS 76 76-76 5. 76 790280 
— s. 2530-51 175 76 78 76 75 76 1.9 во 
Ë ссн Ұй Е s: 
.9 10.9 
ШЫМЕН PLAYHOUSE ----- emm DALLAS v - 
Е CBS TV ТАЧ (AX50) 
AVERAGE AUDIENCE 6,120 5,330 
K (Households (000) & %) { 7.0 6.8* 7.25 МЕ Бота 6.5* Бе т.1* т.” 
SHARE ОҒ AUDIENCE % 15 15% 15* 2 ы 10/14/15 14 * 16 * 
AVG. AUD. BY % HR. % CETERAE A 7.2 5.6 8. 6.32 ШЕ A А Ево 
— _ 2 55 525 53 sr 72 70 74 во 
1 олі, AUDIENCE ( 11,190 17,650 13,810 
ouseholds A 20.2 15.8 
NBC ту RAGS 10 RICHES ----> T VICE ------ e CRINE STORY ------ 
R) (в) (n) 
AVERAGE AUDIENCE í 7,600 13,280 10,310 
(Households (000) 8 %) 8.7 в.2* 9.25 15.2 14,5% 15.94 11.8 12.1% 11.6* 
SHARE ОҒ AUDIENCE % 18 18 * 19* 29 29 * 30% 24 23 * 24 * 
AVG. AUD. BY ⁄ HR. % 82 82 89 95 14.0 15.0 15.8 161 12.3 120 115 116 
Qhana AN E %) { р 7, [о кр ман 
WEBSTER NR. BELVEDERE. — ш зыт Ti — 
ABC TV (ау (Rs0) (RXs0) (в) 
AVERAGE AUDIENCE 
фы ШО а W). { 8,190 8720 е Гел 8.7 
15 16 13 14 * 13* 16 14 * 18 * 
W Аус. AUD. BY НА. % 65. 170. 1750 178 КО ӨЛІ ЕБІ 66 С 7:4 |94 150 
Е TOTAL AUDIENCE Í ТШ 10,310 8,300 9,7% 
(Households (000) & %) 2 . . 
CBS TV ҒЫЛ PQ ФЕ 
E (В)(50) 
AVERAGE AUDIENGE | 7,690 8,830 5,590 6,640 
K Households (000) š W) 8.8 10.1 6.4 65* 7,46 7.4* 7.9* 
SHARE Of AUDIENCE % 19 21 13 13% 16 15% 172% 
AVG. AUD. BY АНЕ. % В 9.3 100 100 6.1 6.8 6.3 БО Ме |70 (19 
2 "ТАГАТ | 11,540 16,170 13,020 
(Households (000) & %) 0972 18.5 14.9 


NBC TV 


—— RAGS TO RICHES ———, ре МАЙ УІСЕ —— — --......---- СЕІНЕ STORY ——„ 


(R) 


(R) (8) 


AVERAGE AUDIENCE { 1,690 12,320 9,610 

(Households (000) & %) 8,8 8,1% 9,6%- 14.1 JEGA LIV. O 1455% 10.5* 
SHARE OF AUDIENCE % let 18 * ОО * 28 осты 23 23 % РЕК 
AVG. AUD. BY ⁄4 НЕ. % 8.1 9.9 13.4 1444 14.7 11.8. 11.22 10.6 10.4 


Ту HOUSEHOLDS USING TV МК. 1 
(See Def. 1) WK. 2 


U.S. TV Households: 87,400,000 


Ня 9 [45 45.0 [4 4% 4 |49.6 50.2 52.4 |53.0 52. М 51.0 | 49.6 | 48.3 
44,1 44.7 |4 48.8 48.5 51.1 |51.2 49.7 | 49.3 | 48.2 | 46.8 
Ғог — of symbols, See page À 


EVE.FRI. AUG.21, 1987 


A-11 


= Nielsen NATIONAL TV AUDIENCE ESTIMATES 


8:00 8:15 8:30 8:45 9:00 9:15 9:30 9:45 10:00 10:15 10:30 10:45 


7:00 


EVE.SAT. AUG.15, 1987 


TOTAL AUDIENCE { 6,470 3,670 10,750 
(Households (000) & %) 7.4 4.2 12.3 
ANIMAL ELLEN BESA. — ABC SATURDAY NIGHT MOVIE --- 
AB С Ту А ĝ о 9 қ О) = 
AVERAGE AUDIENCE { 5,160 2,880 5,330 
(Households (000) & %) 5. 3.3 6.1 а.” 6.1% 6.6 6.9 
SHARE ОҒ AUDIENCE % 13 7 12 10 * 12 * 13 * 14 * 
W лус. AUD. BY ⁄4 HR. % б. 5:7 U92332 ШЕН |52 вз 60: 2550 бет Q ros 6а 
TOTAL AUDIENCE 15,380 12,150 
Е (Households (000) & %) { 17.6 13.9 
-------------<05 SATURDAY v £ ——ə— —=sr s —— 
Е CBS TV RD 
AVERAGE AUDIENCE { 9,260 7,780 
K Households (000) & %) 10.6 9.3* 10.8* 10.8* 11.5* 8.9 9.4* 8.4* 
SHARE ОҒ AUDIENCE % 22 21 * 23% 22 * 23* 18 19 * 17 * 
AVG. AUD. BY % HR. % 69 9:7 її... 10.6 Т ОЕ 9,55 9.3 8.6 8.2 
1 "Тота лоот { 11,360 12,850 14,330 11,190 15,380 
(Households (000) 8 %) 13.0 14.7 16.4 12.8 17.6 
В FACTS OF LIFE 227 GOLDEN GIRLS AMEN — HUNT ER —— 
N C TV ‹в) (R) (a) (R) (а) 
AVERAGE AUDIENCE í 9,180 11,100 12,240 10,050 12,060 
(Households (000) & %) 10.5 12.7 14.0 11.5 13.8 13.0* 14.5% 
SHARE ОҒ AUDIENCE % 23 27 28 23 28 26 * 30 * 
AVG. AUD. BY И HR. % ӨЗІ 212 12 19.3 7300 1447 Ил 108 |1224 187 14.6 145 
TOTAL AUDIENCE 
(Household (000) 6%) Ñ т.080 4,630 11,800 
ABC TV ойшы. ELLEN BURSTYN —,e SATURDAY NIGHT MOVIE ——ə o R — 
(90 THE CHEAD DETECTIVE 
AVERAGE AUDIENCE 
(онно ҰЗ! Pang 6 5.830 4 4 Я Я 
6.5 4.3 5.6 6.2 5.6 5.0 5.4 
SHARE ОҒ AUDIENCE % * * * * 
14 9 11 12 11 10 12 
W AVG. AUD. BY % HR. % 6.5 640 43 44 64.58 5 43 
TOTAL AUDIENCE г 7,780 20,710 
Е ош (004%) T 8.9 23.7 
NFL PRE-SEASON FOOTBALL 
E CBS TV М “н 109 Жаш 
AVERAGE AUDIENCE | 5,070 8,040 
K (ее (000) & %) 5.8 5,5% 6.15 5 т.9* 8.7% 10.5* 9.8 
SHARE ОР AUDIENCE % 12 12 * 11% 20 16 * 18 * 21 * 20 * 
AVG, AUD, BY ⁄ HR, % 5.2. 5.8 5.9 6.2 1461! ЫЖ НЫ |806. 100 110) доо 9:5 
2 ТОТ { 10,400 13,980 17,130 13,810 15,380 
(Households (000) & %) 11.9 16.0 19.6 15.8 17.6 
М BC TV FACTS OF LIFE 227 GOLDEN GIRLS AMEN <------------ HUNTER ------ 
са) са) са) (R) (R) 
AVERAGE AUDIENCE { 8,480 12,150 14,510 12,150 11,360 
(Households (000) & %) 9.7 139 16.6 13.9 13.0 12,7" 13,3% 
SHARE OF AUDIENCE % 21, 27 26 * 


AVG. AUD. BY ⁄ HR. % 


TV HOUSEHOLDS USING TV WK. 1 
(See Def. 1) WK. 2 


U.S. TV Households: 87,400,000 


А-13 


41.9 47.0 47.8 49.3 50.0 50.1 50:0 48: 


28 29/4 
10.4 2 8 14.9 16° 4 16.8 13.8 13.9 12.8 12.6 13.0 13.5 


ЕНЕСІ 
48.2) 46.8 р 


For explanation of symbols, See page А 


EVE.SAT. AUG.22, 1987 


^- Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.SAT. AUG.15, 1987 


TIME 11:00 11:15 11:30 11:45 12:00 12:15 12:30 12:45 1:00 1:15 1:30 1:45 2:00 


TOTAL AUDIENCE { 1,220 
(Households (000) & %) 1.4 
АВС WEEKEND 


А В C TV REPORT-SAT. 


AVERAGE AUDIENCE í 1,400 
(Households (000) & %) 1.6 
SHARE ОҒ AUDIENCE % 5 
AVG. AUD. BY М HR. % 1.6 


—_————-——————-———————— 
TOTAL AUDIENCE í 


(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE { 

(Households (000) 8 %) 
SHARE ОҒ AUDIENCE % 
AVG. AUD. BY и HR. % 


TOTAL AUDIENCE í 11,620 
(Households (000) & %) 


= = m m = 


SATURDAY NIGHT -------- 


NBC TV (еН омо 
AVERAGE AUDIENCE f 5,940 

(Households (000) & %) 6.8 828% 6.4% скы 
SHARE ОҒ AUDIENCE % 22 23 * 21 * 21 
AVG. AUD. BY М HR. % 8.9 76 6.6 61 54 5.0 
TOTAL AUDIENCE 

(Households (000) & %) { ә 


АВС ТУ Жатар 


AVERAGE AUDIENCE 
(Households (000) & %) { 22100 
SHARE ОР AUDIENCE % ; 
W AVG. AUD. BY ⁄ HR. % 2.4 
TOTAL AUDIENCE { 
Ë Households (000) & %) 
NEL PRE-SEASON FOOTBALL 
Е CBS TV DALLAS, VS БАН FRANCISCO 
AVERAGE AUDIENCE { 
К (Households (000) & %) 9.1* 9.7* 8.4* 
SHARE OF AUDIENCE % 20 * 2% 22 = 
AVG. AUD. BY W HR, % ЕН Я1 86 9.7 8,4 
2 TOTAL AUDIENCE | 12,320 
(Households (000) & %) 14.1 
\ Атилу. N IGHT. —— 
NBC Ту (со ИШИ А онн) 
AVERAGE AUDIENCE | 6,470 
(Households (000) & %) 1,4 9.0* Т АСЫ 
SHARE ОР AUDIENCE % 23 25 * 23 * 20% 
AVG. AUD. BY М HR. % 97 6.2 (58) (8,48 5050 Ат 
TV HOUSEHOLDS USING IV WK, 1 [44 n 1 [31.6 [34.6 Ẹ 31.4 | 28.8 | 25.6 
(See Def. 1) ИК. 2 | 44.3 8 |374 [35.4 R 326 | 29.8 | 26.7 | 24.40 | 21.1 | 18.5 | 16.3 | 14.6 132 9110 
U.S. ТУ Households: 87,400,000 For explanation of symbols, See page А 


А-15 ЕМЕ. АТ. AUG.22, 1987 


А-16 


= = m m ж 


ю x m m = 


Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.SUN. AUG.16, 1987 


TOTAL AUDIENCE 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE 
(Households (000) & %) 
SHARE OF AUDIENCE 
AVG. AUD. BY М HR. 


TOTAL AUDIENCE 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE 
(Households (000) & %) 
SHARE OF AUDIENCE 
AVG. AUD. BY % HR. 


TOTAL AUDIENCE 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE 
(Households (000) & %) 
SHARE 0F AUDIENCE 
AVG. AUD. BY 1⁄4 HR. 


TOTAL AUDIENCE 
(Households (000) & %) 


АВС TV 


AVERAGE AUDIENCE 
(Households (000) & %) 


7 


{ 
{ 


% 
% 


{ 
{ 


% 
% 


{ 
{ 


% 
% 


{ 
{ 


SHARE ОР AUDIENCE % 


AVG. AUD. BY М HR. 


TOTAL AUDIENCE 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE 
(Households (000) & %) 


% 


{ 


{ 


SHARE OF AUDIENCE % 


AVG. AUD. BY 1⁄4 HR. 


TOTAL AUDIENCE 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE 
(Households (000) & %) 


% 


{ 
{ 


SHARE OF AUDIENCE % 


AVG. AUD. BY М HR. 
TV HOUSEHOLDS USING ТҮ МК. 1 


(See Def. 1) 


% 


WK. 2 


U.S. TV Households: 87,400,000 


А-17 


100 7:15 7:30 7:45 8:00 8:15 8:30 8:45 9:00 9:15 9:30 9:45 10:00 10:15 10:30 10:45 


8,910 18,270 
10.2 20.9 
ж------- DISNEY SUNDAY MOVIE —— ABC SUNDAY NIGHT MOVIE ——— 
уг їй аб) 
5,590 520 
6.4 6.35 6,5% 8.6 6.6* 6.6% 8.4* 9, ?* 10.2* 10.0* 
13 13-5 қаза 16 13% 127% 48," 17; 18 * 1924 
6.1 6.4 6.4 6.5 6.9 6.4 6.5 6.7 8.1 8.8 9.4 10.0 10.6 9.7 10:0 10.0 
18,620 17,130 20,100 
21.3 19.6 23.0 
т---------00 MINUTES —— e MURDER, SHE WROTE —— ec CBS SUNDAY NOVIE —— 
(RXsD) MALICE IN HONDERLAND 
(860) 
13,720 13,280 11,360 
15.7 15.0% 16.4* 15.2 14.9* 15,4%) 7130 11.8* 12265 23:6% 14.1% 
33 рде 33 > 29 29225 29 * 23 AIR 222% 24 * ч 
24650. 15.9 15:9 16:89 14.9 14.9 15.3 15.5 ЕӨЗ 12:5 |2286 13.3 13.9 140 14.2 
9,000 20,010 14,250 
10.3 22.9 16. 
ч-------- OUR HOUSE ——— —— ҢЕС SUNDAY MIGHT MOV IE DAVID LETTERMAN SPECIAL 
‹а) COMBAT HIGH B 
(а) 
6,210 11,360 9,440 
1.1 6.7% гер еке; рон 12.4% 14.2% 14.4 10.8 11.0* 10.6* 
15 14 * 15% 24 2278 23% 25 * 25.% 20 19 * 20; *: 


6.8 6.5 7.3 7.8 299 11056 12.1 12.6 13.9 14.5 14.8 14.0 11.3 10.7 10.5 10.6 


12,240 ©2016 
. А .9 
e DISNEY SUNDAY ЮҮ!Е ----------> ------------Д8с SUNDAY МІСНІ ШОМ ТЕ --------- 
vou ку LIFE TE тәмен: ТО EARTH 
6,640 12,6 
7.6 7.0% 7,5% 7.9% 8,24: 0145 13.5" 14.4% 15,2% 14.8% 
15 15/% = 16 * 15.2 25 23 * 24 = 26-% 272% 
1.0 6,9 7.4 7.6 7.8 8.0 7.8 8.6 12.8 14.1 14.6 14.2 15.3 15.0 15.11 14.6 
19,400 15,030 19,140 
22.2 17. (өзек ша Нит 21.9 


14,770 10,580 10,930 
16.9 15.8% 18.04 12.1 11.9% 12,39: 12.5 12.47 12.9% 12.9% 12.0% 
35 34 * 97,8: (029 24 * 9079 22 21 = 22 * 22 * рк 
14250917315 107641 |12:2 |11567 ИО 84 12,0 21228) 12.29 190 11204 ARER |12,1 119 
8,480 16,520 19,580 
9.7 18.9 22.4 
OUR HOUSE —— e— NBC SUNDAY NIGHT MOVIE 
(в) В STAYING ALIVE 
5,680 11,450 11,010 
6.5 6,1% 6.8 13.1 11.9% 14,2 12.6 12.0* 12,2% 13.0% 13,1% 
14 13% 14% 25 24 * 28% 22 21% 21% 22% 23 * 
63 2 ва 73 414 32.48 ШО 221 14240) 12,2 1222 112.7 13:2). 1274 1220 


46.0 |47.8 | 49.0 | 50.5 54.0 54 56.9 58.5 57.1 Ө ЕР | 
45.5 | 46.7 | 48.7 | 49.9 56.1 | 57.5 | 59.0 59,0} 58.3 54.6 
For explanation of symbols, See page А 


EVE.SUN. AUG.23, 1987 


~is Nielsen NATIONAL ТУ AUDIENCE ESTIMATES EVE.SUN. AUG.16, 1987 


TOTAL AUDIENCE { 2,270 
(Households (000) & %) 2.6 
ABC WEEKEND 
ABC TV REPORT-SUN. 
AVERAGE AUDIENCE í 2,190 
(Households (000) & %) 2.5 
SHARE OF AUDIENCE % 7 
W лис. AUD. BY ⁄ HR. % 2.5 
TOTAL AUDIENCE { 4,110 
Ë (Households (000) 8 %) 4.7 
CBS SUNDAY 
3 б В 5 ТУ МЕЙ -056000 
AVERAGE AUDIENCE { 3,930 
K (Households (000) & %) 4.5 
SHARE ОҒ AUDIENCE % 10 
AVG. AUD. BY и HR. % 4.5 
— U UU... UU U 
1 TOTAL AUDIENCE í 2,010 
(Households (000) & %) 2.5. А 
1с 
NB с ту SPORTS MACHINE 
(sus MQ ЗОТ оозу 
AVERAGE AUDIENCE { 1,920 
(Households (000) % %) 2:2 
SHARE ОҒ AUDIENCE % 6 
AVG. AUD. BY М HR. % 2.2 
g - 
TOTAL AUDIENCE 
(Households (000) & %) { 3,150 
ABC WEEKEND 
ABC TV REPORT-SUN. 
AVERAGE AUDIENCE 
(Households (000) & %) { юе 
SHARE ОР AUDIENCE % 19 
үу Аус. AUD. BY 4 HR. % 32 
TOTAL AUDIENCE í 3,760 
E (Households (000) & Ж) 4.3 
CBS SUNDAY 
E с В 5 ТУ МЕМ5-050000 
AVERAGE AUDIENCE í 3,580 
K Households (000) & %) 4.1 
SHARE OF AUDIENCE % 9 
AVG. AUD. BY 1, НЕ. % 4.1 


TOTAL AUDIENCE { 1,220 
(Households (000) & %) 1.4 


G MICHAELS 
N B С TV кз КАС ПМЕ 
130-11:45і 
AVERAGE AUDIENCE Г cupkam BET. oom 
(Households (000) & %) 1.4 
SHARE ОР AUDIENCE % 4 


AVG. AUD. BY М HR. % 1.4 
Ту HOUSEHOLDS USING ТУ WK. 1 | 47.6 [42.1 | 35.0 | 30.8 27.1 |. 24.7 Erare | 19.1 16.5 | 15.1 | 13.3 | 11.7 10.3 9.5 8.6 Tef 
(See Def. 1) WK. 2 | 47.8 |42.8 | 34.1 | 30.0 26.2 | 23.3 | 20.5 | 18.1 15.6 | 13.9 | 11.6 | 10.7 9.6 8.9 8 7.7 
U.S. TV Households: 87,400,000 For explanation о? synibols, See page А 


А-19 EVE.SUN. AUG.23, 1987 


a-z Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY MON mii AUG. 10-14, 1987 


:15 7:30 7:45 8:00 8:15 8:30 : : 0 10:15 10:30 10:45 


TOTAL AUDIENCE { 4,110 3,930 
(Households (000) & %) 


+—— GOOD ШОВНІМС, АШЕКІСА-730 --» «—— 6000 WORNING, АМЕКІСА-330 — 


A B с TV (co-0P) (PARTICIPATING) (со-ор) (PARTICIPATING) 
AVERAGE AUDIENCE 1 3,230 3,150 
(Households (000) & %) ЗГ 3.6 
SHARE ОҒ AUDIENCE % 22 17 
ү AVG. AUD. BY 4 НЕ. % 3.6 3.7 3.7 3.6 
TOTAL AUDIENCE í 2,270 4,020 3,320 3,670 
Ë (Households (000) & %) 2.6 4.6 3.8 4.2 
CBS TV с85 р —— MORNING PROGRAM --------- 925,000 PYRAMID NEW CARD SHARKS 
AVERAGE AUDIENCE 1,750 2,100 2,530 3,150 
K (Households (000) & %) 2.0 2.4 2.3* 2.4* 2.4* 2.9 3.6 
SHARE ОҒ AUDIENCE % 14 12 14 * 12 * 11 * 12 15 
AVG. АШ). BY % НЕ. % 1.9 221 2.2 2:3 2.4 2.4 2.5 2.4 2.8 3.1 355 а 
1 TOTAL AUDIENCE { 4,120 5,330 3,500 3,500 
(Households (000) & %) 5.4 6.1 4.0 4.0 
<------ TODAY SHOW-7. 30AM ----> «———— TODAY $Н0#-8.30АШ — Р SALE OF THE CLASSIC 
N B G TV (С0-0Р) (PARTICIPATING) (С0-0Р) (PARTICIPATING) CENTURY CONCENTRATION 
AVERAGE AUDIENCE { 3,500 4,280 2,880 2,880 
(Households (000) & %) 4.0 4.9 3.3 З.З 
SHARE ОҒ AUDIENCE % 24 22 14 14 
AVG. AUD. BY ИНВ. % 4.0 3.9 5.1 4.8 3.2 3.4 9.3 эз 
ж- «-- — — 
ойына, { зе зет 
a 4.0 4 
+— 0000 MORNING, АШЕВ!СА-730 — «—— GOOD MORNING, AHERICA-830 — 
АВС ТҰ (с0-0Р) (PARTICIPATING) (с0-0Р) (PARTICIPATING) 
AVERAGE AUDIENCE 
(Households (000) & %) 10 1580 
SHARE ОР AUDIENCE % 18 15 
W Аус. AUD. BY ⁄ HR. % 3.0 3.1 34 3.3 
TOTAL AUDIENCE { 2,450 3,850 3,580 3,930 
Е (Households (000) & %) 2.8 4.4 4.1 4.5 
COS BORNING NEWS- MORNING PROGRAN $25,000 PYRAMID NEW CARD SHARKS 
E CBS TV тим 
AVERAQE AUDIENCE { 1,920 1,920 2,880 3,320 
K Households (000) & %) 2,2 2.2 2.1* кы 2.1* 3.3 3.8 
SHARE ОР AUDIENCE % 15 11 42-% ов 10 * 14 16 
AVG. AUD, BY W HR. % 2.1 2.2 2.2 2.1 2.2 2.2 2.1 2.2 8.1 3.5 3.5 4.0 
2 TOTAL AUDIENCE | 4,720 5,070 3,850 3,930 
(Новзеһоі4з (000) & %) 5.4 5.8 4.4 4.5 
+ TODAY BHOW-7, 30AM ---- ----- TODAY $НО0И-8.30АМ — SALE ОҒ THE CLASSIC 
NBC TV ию) (PARTICIPATING) 000-02) (PARTICIPATING) CENTURY CONCENTRAT ION 
AVERAGE AUDIENCE { 3,870 4,020 3,150 3,320 
(Households (000) & %) 4.2 4.6 3.6 3.8 
SHARE ОҒ AUDIENCE % 25 21 15 16 
AVG. AUD. BY М HR. % 4.2 4.2 4.6 4.6 3.5 3.8 3.8 3.8 


TV HOUSEHOLDS USING TV МК. 1 
(See Def. 1) WK. 2 


U.S. ТҮ Households: 87,400,000 For explanation of symbols, 


к-1 DAY MON.-FRI. AUG.17-21, 1987 


A-22 


TOTAL AUDIENCE 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE 
(Households (000) & %) 
SHARE 0F AUDIENCE 
AVG. AUD. БҮ М HR. 


TOTAL AUDIENCE 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE 
(Households (000) & %) 
SHARE ОР AUDIENCE 
AVG. AUD. BY 1⁄4 HR. 


TOTAL AUDIENCE 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE 
(Households (000) & %) 
SHARE ОР AUDIENCE 
AVG. AUD. BY М HR. 


= = m m = 


- 


TOTAL AUDIENCE 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE 
(Households (000) & %) 

SHARE 0F AUDIENCE 

AVG. AUD. BY М HR. 


TOTAL AUDIENCE 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE 
(Households (000) & %) 
SHARE OF AUDIENCE 
AVG. AUD. BY М HR 


TOTAL AUDIENCE 
(Households (000) & %) 


NBC TV 


то ж m m = 


AVERAGE AUDIENCE 
(Households (000) & %) 
SHARE OF AUDIENCE 
AVG. AUD. BY 1⁄4 HR. 


TV HOUSEHOLDS USING TV WK. 1 | 24.8 
WK. 2 | 24.5 


87,400,000 


(See Def. 1) 
U.S. TV Households: 


А-23 


í 
{ 


% 
% 


{ 
{ 


% 
% 


{ 
{ 


% 
% 


{ 


{ 


% 
% 


{ 


{ 


% 
% 


{ 


{ 


% 
% 


25.6 
25.4 


71:00. 11:15 11:30°1 11:45 12:00 12:15 12: 
4,980 1,840 3,060 
5.7 2.1 3.5 
WHO'S THE BOSS? BARGAIN HUNTERS | RYAN'S HOPE 
4,110 1,490 2,450 
4.7 wT 2.8 
19 7 10 
а БАЛЛ МЫ. |127 2:80 |29 
5,590 1,250 
6.4 8.3 
PRICE IS РЕСЕ IS RIGHT 2 
RIGHT 1 (50) 
4,720 6,120 
5.4 7.0 
22 27 
бі 16у КТВ 7-2 
5,680 4,630 3,670 
6.5 5.3 4.2 
EEL ОР SCRABBLE SUPER PASSWORD 
FORTUNE 
4,810 3,850 3,150 
5.5 4.4 3.6 
22 17 13 
86 56.44 4,5 3:5 |(927 
4,540 1,920 2,880 
5.2 2.2 3.3 
WHO'S THE BOSS? BARGAIN HUNTERS | RYAN'S HOPE 
3,850 1,490 2,360 
4.4 17 257 
18 г 10 
22247 |425. 5 2.6 2.9 
6,030 7,600 
6.9 8. 
PRICE IS PRICE IS RIGHT 2 
(50) 
8,160 6,560 
5,9 7,5 
24 29 
НА 44 73 76 
6,210 4,810 3,760 
To 5.5 4.3 
ки 07 SORABBLE SUPER PASSWORD 
FORTUNE 
5,240 4,110 3,060 
6.0 4.7 3.5 
24 ГА 13 
5.8 4.6 3.4 


25. 20.5 
25. 26.7 


Аллен NATIONAL ТУ AUDIENCE ESTIMATES 


DAY MON.-FRI. AUG.10-14, 1987 — 
30 12:45 1:00 1:15 1:30 1:45 2:00 2:15 2:30 2:45 
4,110 8,300 7,600 
4.7 9.5 8.7 
LOVING АМ оша —— <t LIFE TO LIVE — 
(50) 
3,580 6,380 6,030 
4.1 ES Т.0* 7.66 6.9 6.9% 6.9% 
15 24 23 * 25% 23 23 * 24 * 
3. 4.2 Е 72 16 |225 6.9 6.9 70 6.9 
8,650 5,330 6,900 
9.9 6.1 7.9 
<— YOUNG AND THE RESTLESS --- BOLD AND THE — S THE WORLD TURNS ---- 
BEAUTIFUL 
6,560 4,630 5,590 
7.5 7. 7.7% 5.3 6.4 6,4% 6.3* 
27 26 * 26* 17 22 21 * 22 * 
Y Ж) БӨЗ ЕТТ. 524. |Б 65 6434 62 (64 
3,580 7,950 5,680 
41 9.1 6.5 
WORDPLAY DAYS OF OUR LIVES ——» «—————— ANOTHER WORLD 
(60) 
2,970 6,120 4,370 
3.4 7.0 6.5 74484 5.0 54% 4.8* 
12 23 21% 24% 17 17 * 16% 
2227 35 632111 76972. LEAL Т 529. /5:0 |487 428 
4,120 8,390 7,950 
5.4 9.6 9.1 
LOVING — ALL NY CHILDREN. —— — ONE LIFE TO LIVE — 
(50) 
3,930 6,380 6,290 
4.5 7.3 6.ө Taer 7.2 7.0% 7.3% 
16 24 23 * 26% 25 24 * 25 * 
44 4.7 ӨТТ |716 ТОЕТ. АШ СТА 
9,180 5,590 6,990 
10.5 6.4 А 
<= YOUNG AND THE RESTLESS --- BOLD AND THE e AS THE WORLD TURNS —— 
BEAUTIFUL 
6,820 4,890 5,770 
Т8 775% 8.1* 5.6 6.6 6.6* 6.6* 
28 27 * 28% 19 23 23 * 23% 
TI (7.7 g 81 |5 2525 62 |Ә (69 (628 
3,670 7,690 5,510 
4.2 8.8 6.3 
WORDPLAY e= DAYS ОР OUR LIVES —— mmm ANOTHER WORLD —— 
(S0) 
3,060 5,860 4,020 
3.5 6.7 6.5% 6.9* 4,6 4,6% 4,7% 
12 22 22 * 23* 16 16 * 16 * 
3.4 3.6 64 65 70 6.9 ät |48 ОЕ 


DAY MON.-FRI. М. 17- 21, 1987 


^ Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY MON.—-FRI. А/0.10-14, 1987 


TIME 3:00 3:15 3:30 3:45 4:00 4:15 4:30 4:45 5:00. 5:15 5:30 5:45 6:00 6:15 6:30 6:45 
ne A АБ 1... Aa 
a RUMENCE. { 7,950 9,700 
оизеһо145 (000) & 9:1 11.1 
mee GENERAL HOSPITAL —— ABC WORLD NEWS 
ABC TV TONIGHT 
AVERAGE AUDIENCE { 5,860 8,130 
(Households (000) & %) 6.7 6.7* 6.7* е 
SHARE ОҒ AUDIENCE % 23 24 * 23 * 20 
W Ас. AUD. BY W HR. % 6:7: “6. ЕП 627 3.2 
т .9:2...8.4. 
E «те, { "s "9 
ous s 4 я 
e GUIDING LIGHT — CBS EVENING NEWS- 
E CBS TV SA aiad RATHER 
AVERAGE AUDIENCE { 4,370 7,950 
K Households (000) & %) 5.0 5.0% 5.0* 9.1 
SHARE ОР AUDIENCE % 17 18 * we 20 
AVG. AUD. BY У HR. б ар 4% 50 50 8.49 9.3 
1 TOTAL AUDIENCE { 53500 “ч 
(Households (000) & %) - т 
М ВС тү <------ SANTA BARBARA — NBC NIGHTLY NEWS 
AVERAGE AUDIENCE { 4,110 7,950 
(Households (000) & %) 4.7 4.6* 4.8* 9.1 
SHARE ОР AUDIENCE % 16 16 * 16 * 20 
AVG. AUD. BY W HR. % 46 47 4.8 4.8 9.0 9.1 
Ба т 
ч 9.2 10.7 
үзе 360 —— ABC WORLD NEWS 
ABC ТУ GENERAL HOSPITAL TONIGHT 
AVERAGE AUDIENCE 70 
Households (оор) 8%) Ñ ІШ ЕТ? Т1 % 
SHARE ОҒ AUDIENCE % 24 24 x 24 * 20 
W АУС. АШ. YW IR я 559 71-7 2% 9,07 9:0 
2.20 
Е TOTAL AUDIENCE { 5:920 KOP 
(Households (000) & %) 6.8 £ 
<——— GUIDING LIGHT — CBS EVENING NEWS- 
Е CBS Ту (59Х(546-50) СТЕ 
AVERAGE AUDIENCE { 4,720 7,780 
K “Wanehoalds (000) & %) 5.44 5,4% 5.3* 8.9 
SHARE OF AUDIENCE % 19 19 * 18 * 20 
AVG AUD DY W HR. % 5.4 5.4 5.4 5.2 9.0 8.9 
2 5,510 10,230 
(Mouyeholdy (000) & %) 6.3 11.7 
М BC TV - SANTA BARBARA — NBC NIGHTLY NEWS 
AVERAGE AUDIENCE { 4,020 8,570 
(Households (000) & %) 4.6 4,6“ 4,7" 9.8 
SHARE ОҒ AUDIENCE % 16 10 * 16 * 22 
AVG. AUD. BY ⁄ НЕ. % 46 40 49 4.7 9.48 9.8 
Ту НО! ; П -8 132.6 133.9 37.6 41.4 } 43.4 |44.9 | 45.6 | 46.5 
ЕНГЕН 31.7 |32. 3 37.7 40.6 42.9 | 44.1 | 44.7 | 45.4 


For explanation of symbols, See page А. 


бй аи DAY MON.-FRI. AUG.17-21, 1987 


A 


= >x m m = 


ә >x m m = 


є Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY SAT. AUG.15, 1987 


ІШІ: 7:00 7:15 7:30 7:45 8:00 8:15 8:30 8:45 9:00 9:15 9:45 10:00 10:15 10:30 10:45 


TOTAL AUDIENCE { 1,840 2, 130 3,320 3,670 3,930 2,880 
(Households (000) & %) 2.1 3:1 3.8 4.2 4.5 9.3 
АВС TV WUZZLES CARE BEAR FLINTSTONE FLINTSTONE onosi Esines POUND PUPPIES 
AVERAGE AUDIENCE { 1,490 2,270 2,620 3,230 3,230 2,530 
(Households (000) & %) 151) 2.6 3.0 ЭТ. 3.7. 2.9 
ВАЗЕ ре КЕТ % 13 15 15 17 15 12 
AVG. x 4 HR. % ES 1.8 2.4 2.8 2.1 3.4 3.6. 3.88 атаа зы. жада Ере 
TOTAL AUDIENCE { 1,920 2,360 5,680 6,030 5,420 
(Households (000) & %) 2.2 2.7 6.5 6.9 6.2 
CBS Ту BERENSTAIN WILDFIRE MUPPET BABIES —— PEE WEE 3 TEEN WOLF 
AVERAGE AUDIENCE { 1,310 1,840 4,020 5,160 4,540 
(Households (000) & %) 1.5 221 4.6 4,2% 5.1% 5:9 5,2 
RURE о AUDIENCE % 12 12 22 21 ж 2375 24 21 
МЕЛ % дыз 1.7 1.9 229 3.9 4.5 5.0 
б. AU! = 5.1 5.8 5.9 5.3. ‚Ж ИШ 
TOTAL AUDIENCE í 2,800 4,460 4,630 5,160 5,330 5,160 
(Households (000) & %) 252 5.1 523 5.9 6.1 5.9 
NB KISSYFUR GUMMI BEARS SMURFS | SMURFS 11 SMURFS 111 ALVIN AND THE 
C TV (50) (50) 
AVERAGE AUDIENCE { 2,100 3,670 4,020 4,200 4,370 4,280 
(Households (000) & %) 2.4 4.2 4,6 4.8 5.0 4.9 
SHARE OF AUDIENCE % 19 25 23 22 20 20 
AVG. AUD. BY у НЕ. % 1.9 2.8 3.8 4.5 4.7 4.6 4.8 4.8 5.0 5.0 4.8 5.0 
TOTAL AUDIENCE 3,320 3,500 3,500 320 
(Households (000) & %) ( ША ЕУ "3.8 4.0 2.0 Е. 3.8 
АВС ТУ WUZZLES CARE BEAR FLINTSTONE FLINTSTONE он POUND PUPPIES 
AVERAGE AUDIENCE 
(sto ооа Í р 200 %% 2,40 pe BA 
SHARE OF AUDIENCE % 12 14 15 16 14 14 
AVG. AUD. BY 4 HR. % RO 226 246, |32410 18444 325 ЗОН 2:48 03300 [3:5 
TOTAL AUDIENCE í 1,140 2,100 5,070 5,330 4,020 
(Households (000) & %) 13 2.4 5.8 6.1 4.6 
CBS TV BERENSTAIN WILDFIRE MUPPET BABIES —— PE WES TEEN WOLF 
AVERAGE AUDIENCE | 960 1,840 3,580 4,370 3,150 
(Households (000) 2%) 1.1 2.1 4.1 2,5% 4.6% 5.0 3.6 
SHARE OF AUDIENCE % 9 12 20 18 * ат 21 14 З 
AVG AUD BY A MR ч 1.0 12 2.0 2.3 3:8: 3.T 4.4 4.9 9:02: 4.8 250; .6 
TOTAL AUDICNC 3,230 4,200 4,810 4,810 6,120 7,430 
(Households (000) &%) l 927. 4.8 6:5 915; 7.0 8.5 
NBC TV KISSYFUR GUMMI BEARS SMURFS 1 SMURFS 1! SMURFS 111 ALVIN AND THE 
(80) (50) 5 
AVERAGE AUDIENCI 2,710 3,410 4,110 4,200 5,240 6,120 
(Households (000) 5%) ,1 3.9 4.7 4.8 6.0 50) 
SHARE ОҒ AUDILNCI 24 23 24 22 25 28 
AVG. AUD. BY МНЕ. 2.6 3.5 3.8 4.0 АЗЕ 4170 5428,7 520 5.9 6.1 Te Б 


1.5. FV Households: 87,400,000 For explanation of s 


Aa DAY SAT. AUG. 22, 198/ 


DAY SAT. AUG.15, 1987 


^ Nielsen NATIONAL TV AUDIENCE ESTIMATES 


| ТІМЕ 11:00 11:15 11:30 11:45 12:00 12:15 12:30 12:45 1:00 1:15 1:30 1:45 2:00 2:15 2:80 2:45 
ШЕЕ з { 29 Ше 2,530 1,400 2,270 
ouseholds ›&% А 2.9 1.6 2.6 
BUGS BUNNY & — ALL NEW EWOKS ABC WEEKEND HEALTH SHOW ABERI CAN 
ABC TV TWEETY SHOW SPECIALS BANDSTAND 
THE, THE 
KIDS TOOK OVER, PT 1 
AVERAGE AUDIENCE { 2,970 2,360 2,010 1,220 1,660 
(Households (000) & %) 3.4 2.7 2.3 1.4 1.9 
SHARE ОҒ AUDIENCE % 14 11 9 5 7 
W Аус. AUD. BY М HR. % 3:3 |1325: Eos 2.6 2.3 2 
Е бы { еш 0 2,530 3,150 11,620 
eholds ó Š 2. 2.9 3.6 13.3 
DUNGEONS AND LAND OF THE GALAXY CBS eac PAN АЧЕН! -SAT — 
E CBS TV DRAGONS (B) LOST(B) алы STORYBREAK(B) x ER LOAN =a w 
Жы ШЕ { 34150 Елер 2,100 2,620 4,110 
ouseholds ж А.) 2.4 25 Ў 1" ‚9* „ож 
К SHARE OF AUDIENCE % 15 10 9 12° ы 18 * к 5% ір 
AVG. AUD. BY М НЕ. % БЗВ ШВП аа 2226 2508 2164102190 8.1 4.64.7 „8 .9 Al 
1 TOTAL AUDIENCE { 4,540 4,460 2,880 2,010 4,460 14,860 
(Households (000) & %) 5.2 Жер 34% 2.3 61 1.0 
FOOFUR IT'S PUNKY LAZER TAG MAIN STREET e — 
N BC TV BREWSTER ACADENY Ы ©) @ 
(50) 
AVERAGE AUDIENCE { 3,850 3,850 2,450 1,490 3,930 6,380 
КЕНЕГЕ ЕЕ ТЕЛЕ 
3 20 * 
AVG. AUD. BY ⁄ НЕ. % 46 42 45 44 220210 72/4 42521 50176061 8623 
аЬ: Е: ЬЕ E 44% 
5.3 4.3 3, 5 Š 
ABC WEEKEND HEALTH- SHOW ABERICAN EATRICE WESTERN 
ABC TV кз ehon ALE PEW EwoKS SPECIALS BANDSTAND OPER-SAT 
Үү THE WL LN 
кїз тб бун РТ 2 
AVERAGE AUDIENCE í 3,580 3,150 2,710 1,750 1,750 1,750 
LIU к Si 5а P 
4 11 Ті т 6 Т^ 
W малған || |р {| 2.2 2.0 
E TOTAL AUDIENCE { 2,360 1,920 1:920 21430 1010 
(Households (000) & Ж) 2.7 2.2 í . . 
DUNGEONS AND LAND OF GALAXY КІСЕ СВЗ STORYBREAK- РАМ AMERICAN GAWES-SAT 
Е CBS TV DRAGONS- (B) THE LOST (B) SCHOOL-(B) (8) (1:00-6:00РМ) 
AVERAGE AUDIENCE 2,100 1,490 1,490 1,310 4,460 
K (шт 100) 8%) { 2.4 ы ы i.s p р Үү э 2154 
SHARE OF AUDIENCE % 10 
AVG. AUD. BY W HR. % ЖЗ 16 17 15600) 700 1:5 410. 361 82 Eso 41 250 258758 
2 TOTAL AUDIENCE | 6,120 5.10 60 эр 
(Households (000) & %) 1.0 .6 z . 
FOOFUR 17'$ PUNKY LAZER TAG 1175 PUNKY 
N BC TV ORENSTER ACADEMY BREWSTER-2 
с 
AVERAGE AUDIENCE { 5,160 4,810 4,020 2,530 
(Households (000) & %) 5.9 5,5 4.6 2.9 
SHARE ОҒ AUDIENCE % 23 22 17 10 


AVG. AUD. BY МНЕ. % 6.2 5.7 5.5 5.5 4.6 4.7 3.0 2.8 


TV HOUSEHOLDS USING TV МК. 1 
(See Def. 1) WK. 2 


27.8 29.2 
28.7 30.1 


For explanation of symbols, See page А. 


S TV Households: 87400.000 
нас MAJOR LEAGUE PRE САМЕ,М8С,(2:00-2:16РМ) 
‚к MAJOR LEAGUE BASEBALL,NY METS VS CHIGAGO CUBS/TEXAS VS BOSTON,NBC,(MULTI-SEGMENT TELECAST) DAY SAT. А(/0.22, 1987 


^ Nielsen NATIONAL ТУ AUDIENCE ESTIMATES DAY SAT. AUG.15, 1987 


3:00 3:15 3:30 3:45 4:00 4:15 4:30 4:45 5:00 5:15 5:30 5:45 6:00 115 6:30 6:45 


Qina AN E $ { 6,560 6,030 
оизеһо145 ) 7.5 6.9 
e ABC WIDE WORLO-SPORTS SIT ------- АВС WRLD NEWS 
ABG TV TONIGHT-SAT 
AVERAGE AUDIENCE í 2,800 4,980 
(Households (000) & %) 3.2 2.8% 3;3* з.4* 5.7 
SHARE ОР AUDIENCE % 9 ӨЗЕ 92% Өз 15 
ү AVG. AUD. BY у, HR. % 2.7 2.9 3.4 3.3 3.2 3.7 5.9 5.6 
Е Кы ес ý { ы-у 6,120 
ouseholds . 7.0 
PAN AMERICAN бАМЕ5-5АТ --- INTERNATIONAL 601Ғ-5АТ CBS SAT. NEWS- 
E CBS TV (1:00-4:02РМ)(-ОР) (4:02-8:30P99) ЖОЕ 
AVERAGE AUDIENCE { 3,320 4,540 
K (Households (000) & %) 4.8* 3.9* 3.8 3.2*. 3,5% 3,7% 4.5% 4.2*` 5.2 
SHARE ОР AUDIENCE % 16 * 225% 11 107% 10% 19 1308 12% 14 
AVG. AUD. BY МНЕ. % 4.9 4.8 4.0 3.9 3.2 3.2 3.4 3.6 3.7 3.7 4.2 4.8 4.4 4.0 4.9 5.6 
1 TOTAL AUDIENCE í 8,740 
(Households (000) & %) 10.0 


NBC MAJOR LEAGUE ВАЗЕВАНЬ 


N B С TV кА, йы; 


AVERAGE AUDIENCE | 7,250 
C SHARE OF AUDIENCE ж б И МҰ 26°: д5 23° 
AVG. AUD. BY 4 HR. % 7.3 70 76 7.8 Тев Т lesa кве: (Jen (722 8.0 8.6 
TOTAL AUDIENCE 17 
(Households (000) & %) { 82% 455 
BEATRICE WESTERN OPEN-SAT — №0 WIDE WORLD-SPORTS SAT ——— ABC WRLD NEWS 
A B с Ту 129 (4:30-6:02РМ) ТОМІСНТ-ЅАТ 
AVERAGE AUDIENCE 8:640 5,860 
канш (00) E 5) ( 2.15 2.0* 1,9% 4.5 4,0% 4.6% 4,8% 6.7 
SHARE ОР AUDIENCE % r: x а 12 * 13% 13% 16 
„ЖУЛ Вун % ороор 21 18 18 20 37 43 47 46 45 52 59 6&7 6.8 
Қыйма ытын НАЕ 2С ИЕСШЕ 
Е TOTAL AUDIENCE / 6,380 
(Households (000) & %) 2 
PAN АШЕН!САН САМЕ ВАТ ---------------------- CBS SAT. NEWS- 
E CBS TV (1:00-8:00PM) SCHIEFFER 
AVERAGE AUDIENCE 5,240 
(Households (000) & %) í 5.8* 6.1* 5.6% 5,6 4. 4.7% 7 
K (SHARE OF AUDIENCE % 19 * 19 * іт 17 * 14 * 13 х 15 
AVG. AUD. BY НЕ. % 5а бэ 5.8 64 57 55 55 56 5.5 43 4.44 4.9 5.7 6.4 
Шыл ыыы |50 Гоу (ое ж ысу уры 1059 ааа рсы ык ыж Еа 
2 ТОТА. AUDIENCE { 519 13,980 6,380 
(Households (000) ) 5.9 6. 
п) ——— ж LEAGUE BASEBALL —— NBC NIGHTLY NEWS- 
N BC TV 00 му ее DET ENIA А 
тт ^$ ИЕ! ҮЧЕ 
AVERAGE AUDIENCE 4,810 5,770 5,160 
(Households (000) & %) 5,5 6,6 6,3% 6,9% 6.1* т.0* 6.9х 6,9 5.9 
SHARE ОҒ AUDIENCE % l8 20 20 * 2] * 18 * 20 * 19% 19» 15 
AVG. AUD. BY 4 НЕ. % 55 5.2 5.9 6.6 69 69 61 6.1 7.0. то то вва ев 954 |4 
TV HOUSEHOLDS USING TV МК. 1 29.7 | 30.7 34.0 за 35 35.2 | 36.4 37.7 | 38.0 | 38.2 
(See Def. 1) WK. 2 31.0 | 3123 33.6 | 35.0 | 35.4 | 36.6 | 382 39.2 | 40.6 | 40.5 | 41% 


11.5. ТУ Households: 87,400,000 For explanation of symbols, See page А 
хас MAJOR LEAGUE PRE GAME МВС, ( 3:00-3:17РМ) 


A-31 DAY SAT. AUG.22, 1987 


^-s2 Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY SUN. AUG.16, 1987 


7:00 7:15 7:30 7:45 8:00 8:15 8:30 8:45 9:00 9:15 9:30 9:45 10:00 10:15 10:30 10:45 


TOTAL AUDIENCE { 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY ⁄4 HR. % 


TOTAL AUDIENCE { 6,210 2,530 
2.9 


(Households (000) 8 %) Таз . 
— SUNDAY MORNING —— РАСЕ THE NATION 
CBS TV 


AVERAGE AUDIENCE í 3,320 
(Households (000) & %) 3.8 3.1% ае 4:37 2,4 

SHARE ОР AUDIENCE % 18 37% ла w 19/% 9 

AVG. AUD. BY М HR. % 2.8 3.3 3:9 4.2 4.2 4.3 225 2.2 


= x= m m = 


TOTAL AUDIENCE í 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE ОҒ AUDIENCE % 
AVG. AUD. BY у, HR. % 


TOTAL AUDIENCE — { 
(Households (000) & %) 


АВС ТУ 


AVERAGE AUDIENCE Г 
(Households (000) & %) 1 
SHARE OF AUDIENCE % 
AVG. AUD. BY И HR. % 


_ TOTAL AUDIENCE { 6,210 2,360 
(Households (000) & %) EE 2.7 
CBS TV FOR OUR TIRES SUNDAY BORNING FACE THE NATION 
(sus) 


AVERAGE AUDIENCE { 3,580 2,010 
(Households (000) & %) 2 А n 
SHARE OF AUDIENCE % 20 ЖА” 20 * 19% 9 
% 3.2 4.0 4.1 4.2 4.4 4.6 2.4 2.2 


AVG. AUD. BY % HR. . . . 
(Households (000) ію | 


NBC Ту 


һә 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY М HR. % 


TV HOU: 


12.4 (14.8 18.6 19.6 |20.8 |21.9 |22.9 
11.2 |13.4 17.2 19.3 |20.8 |21.6 |22.Т 
For explanation of symbois, See page А 


DAY SUN. AUG.23, 1987 


5-9 8:8 Ti. 
7.8 |в: 


гә >x m m = 


тү 


= жо m m = 


* Nieisen NATIONAL TV AUDIENCE ESTIMATES _ DAY SUN. AUG.16, 1987 


| ТІМЕ 11:00 11:15 11:30 11:45 12:00 12:15 12:30 12:45 1:00 1:15 1:30 1:45 2:00 2:18 2:30 2:45 
TOTAL AUDIENCE í 3,930 1,750 14,420 
(Households (000) & %) 4.5 2.0 ‚5 
<---- THIS WEEK-DAVID BRINKLEY —» BUSINESS WORLD NFL PRE-SEASON FTBL-ABC 
ABC TV НҮ GIANTS VS MEW ENGLAND PATRIOTS 
AVERAGE AUDIENCE 2,530 1,400 4,810 
(Households (000) & %) 2.9 3.0" 2212 СТВ 5,5 4.1% 5,15 5.6% 
SHARE ОҒ AUDIENCE % 10 20. 10: 8 6 16 13 * 16 * Е" 
AVG. AUD. BY М HR. % 322 2.8 2.6 2.9 1.6 157. 3.5 4.8 5.0 5,2 5.9 5.4 
——————————————————-——-—їЕ A 
TOTAL AUDIENCE { 13,810 
(Households (000) & %) 15.8 
FOR OUR TIMES <——MnHC Y PAN ANERICAN GANES-SUN 
C BS TV (SUS) (12:00-4:00PM) 
AVERAGE AUDIENCE 4,540 
(Households (000) & %) 5.2 3:35 4.8* 6.0* 6.2* 5.6% 5,5” 
SHARE ОҒ AUDIENCE % 17 Дд л LNE ерж 20 * ИВА ШТ 
AVG. AUD. BY М НЕ, % 3.0 3.6 4.4 5.1 5.8 6.1 6.5 5.8 5.6 5.5 5.4 5.6 
TOTAL AUDIENCE í 2,100 
(Households (000) & %) 2.4 


NBC TV 


AVERAGE AUDIENCE 1,660 
(Households (000) & %) 1.9 
SHARE OF AUDIENCE % 7 
AVG. AUD. BY у НЕ. % 20 1.8 
кнопоо (009) Ë %) 1 ме "1 
АВС ТУ +— THIS WEEK-DAVID BRINKLEY —» BUSINESS WORLD 
AVERAGE AUDIENCE 
(Households (000) & %) { 22800 3.3* 3.1% 22 
SHARE ОҒ AUDIENCE % % ló x пк 5 
AVEAU: 7% jarlen Spa; 45 1153 
TOTAL AUDIENCE ( 20,280 
(Households (000) 8 %) 23.2 
———— PAN AMERICAN GAMES -SUN ---------------------- 
CBS TV (12:00-6:04РМ) 
AVERAGE AUDIENCE { 5,160 
(Households (000) & Ж) 5.9 4,8% 5,7" 6.3% 6.4% 6.6* 5,4% 
SHARE ОҒ AUDIENCE % 19 18 * 21% 22 * 22% 22% 17 * 
AVG. AUD. BY W HR. % 4/22 52 60) 56 61 6.5 6.5 6.4 7,8 ВА 58 54 
TOTAL AUDIENCI 2,450 
(Households (000) & %) 2.8 
NB C TV MEET THE PRESS 
AVERAGE AUDIENCE ( 2,100 
(Households (000) 8 %) 2.4 
SHARE ОҒ AUDIENCE % 9 
AVG. AUD. BY 4 HR. % 29 275 
HOUSEHOLDS USING IV WK. 1 P рв.3 [267 [64 [26.4 2 [28.0 5 {27.9 |29.4 [31.1 [31.5 33.4 22 0 
(See Def. 1) wK2 р рв.5 26.6 |27,2 Mora [27.4 [283 5 |28.2 .6 |29.8 [30.2 30.3 6 9 


U.S. TV Households: 87,400,000 For explanation of symbols, See page А 


35 DAY SUN. AUG.23, 1987 


к Nielsen NATIONAL Ту AUDIENCE ESTIMATES 


3:00 3:15 3:30 3:45 4:00 4:15 4:30 4:45 5:00 


DAY SUN. АЏб.16, 1987 


5:15 5:30 5:45 6:00 6:15 6:30 6:45 


TOTAL AUDIENCE í (5250 ар 
r upc е) NFL PRE-SEASON FTBL-ABC INTERNATIONAL RACE CHANPS лас WRLD неи 
АВС ТУ iama si. Тый 
AVERAGE AUDIENCE 2,710 3,760 
C SHARE OF AUDIENCE і 16 a: ВА зі ызы ЮЕ 10° 
М AVG. AUD. BY М HR. % 5.2 5.9 6.5 6.4 6.9 6.7 552. 4.2 32 3.1 3.0 зга 4.2 4.4 
Е TOTAL ДЕЕ { 400 Т, 5109 
шашы } ———— PAN ANERICAN GAMES-SUN ---» а INTERNATIONAL GOLF-SUK 685$ EVENING NEWS- 
E б В S TV (12:00-4:00ФМ) 
5,680 
бшем (2%, Í 5. аве 40% зо, s.0* з.2* ыл, 5% 
К SHARE ОҒ AUDIENCE % 16 ж 13 * 14 14 * 14 * 14 * 2905 15 
AVG. AUD. BY М HR. % S:T. 5.4 5.0 4.7 5.2 4.8 4.8 5.1 5.4 5.0 527! 5.7 6.5 6.6 
1 TOTAL AUDIENCE í 8,040 8,200 


(Households (000) 8 %) 


МВС ТУ 


AVERAGE AUDIENCE 


(Households (000) & %) 4. 3.6* 4.1* 
SHARE ОҒ AUDIENCE % 12 10 * E e 
AVG. AUD. BY М HR. % $? 3.4 3.8 4.3 4.5 


TOTAL AUDIENCE { 
(Households (000) & %) 


АВС Ту 


AVERAGE AUDIENCE í 3,760 
(Households (000) & %) 4.3 3.5 4.4* 
SHARE ОР AUDIENCE % 12 10 * 12 * 
W Аус. AUD. ВҮ HR. % 32 37 44 345 4.6 
TOTAL AUDIENCE í 
Е Households (000) & %) 
PAN ANERICAN GAWES-SUN 
E CBS TV дуги 
AVERAQE AUDIENGI { 
K (Households (000) & %) 5.7* 6.1* 6.2* 6.1* 
SHARE OF AUDIENCE % 18 * 18 * 18 * 18 * 
AVG АЦО, OY V HR > 5,9 5.6 5.8 6.4 6.2 6.3 6.1 Bil 6.3 
2 TOTAL AUDIENCE { 5,770 
(Households (000) & %) ы 
AVERAGE AUDIENCE { 2,620 
(Households (009) & %) 3.0 3.1* 
SHARE OF AUDIENCE % 9 87“ 
AVG. AUD. BY и HR. % 3.0 3.1 3.2 


TV HOUSEHOLDS USING ТУ WK. 1 
(See Def. 1) WK. 2 


U.S. TV Households: 87,400,000 


А-37 


SPORTS3SWWRID ——əyə>—sT 


КЫЛАТ ТЕР Р 37.3 31.7 | 38.1 | 38.5 |40.0 41.9 | 43.4 | 43.8 | 44,5 
35.3 37.1 |37.3 | 37.2 | 38.2 Ñ 40.3 |41.7 | 42.6 | 436 


NBC NIGHTLY NEWS- 
SUR 


6,900 
4.6* 4.8* 7,9 
29,0 13% 18 
4.7 4.7 5.0 T.T 8.1 
6,380 
7.3 
АВС WRLD NEWS 
TONIGHT-SUN 
5,240 
4.6* 4.5* 6.0 
13 * 12 15 
4.7 4.5 4.4 5.2 6.1 5.8 
5,510 
6.3 
с85. EKERIN NEWS- 
eS 
4,200 
6.2* 5.7* 4.8 
18 * 16 * 12 
6.1 5.8 5.6 4.2 5.4 
7,170 
8.2 


5,860 
3.0% 2.9* 47, 
225 ы ты, Ж 16 
6.5 6.8 


For explanation ої symbols, See pagë A 


DAY SUN. AUG.23, 1987 


^X Nielsen NATIONAL TV AUDIENCE ESTIMATES 


DAY 
NETWORK/PROGRAM 


EVENING MONDAY 
ABC ABC BUSINESS BRIEF-MON 
ABC ABC NEWSBRIEF-MON 


CBS WE THE PEOPLE SUS(SUS) 


EVENING TUESDAY 
АВС АВС NEViSBRIEF -TUE 


NBC NBC MAJOR LGE. BSBL-TUE.(S) 


NBC NBC MAJOR LGE. PRE-TUE.(S) 


EVENING WEDNESDAY 
ABC PERFECT STRANGERS 


ABC ABC BUSINESS BRIEF-WED 
ABC HEAD OF THE CLASS 


ABC ABC BUSINESS BRIEF-WED 


ABC MACGYVER 

ABC ABC NEWSBRIEF -WED 

ABC HOTEL 

CBS DEMOCRATIC RESPONSE -CBS(SUS) 


CBS RATHER WRAPUP(SUS) 
CBS MIKE HAMMER 


CBS WE THE PEOPLE-SUS(SUS) 
CBS MAGNUM, P.L 


CBS EQUALIZER 


NBC PRESIDENTIAL ADORESS(SUS) 
NBC DEMOCRATIC RESPONSE-NBC(SUS) 
NBC HIGHWAY TO HEAVEN 


NBC NIGHT COURT 


МС SLICKERS(S) 
CONT’ D 


А-39 U.S. TV HOUSEHOLDS: 87,400,000 


WK 
# 


уо оюк № 


10. 


о о о 


10. 


ТІМЕ 


.58- 8. 
.54- 9. 
-55- 9. 


.58- 8. 


.57- 9, 
.58- 9. 


„12-11. 


-00- 8. 


.18- В. 


.58- 8. 
.48- 9. 


.16- 9. 


18-10. 


.58- 9. 
10. 


10. 


16-10. 
18-11. 


.17- 8. 
295- 8. 
„31- 9; 


„58- 8. 
31-10. 


31-11. 


.00- 8. 
.16- 8. 
.31= 9. 


31-10. 


01-10. 


(М.Ү.Т.) 


59РМ 


55РМ 
56РМ 


59РМ 


59РМ 
59РМ 


17РМ 


12РМ 


48РМ 


59РМ 
18РМ 


17РМ 


18РМ 
59РМ 


17РМ 
18РМ 


25РМ 
З1РМ 
ЗІРМ 


59РМ 
ЗІРМ 


ЗІРМ 


16РМ 
ЗІРМ 
ЗІРМ 
01РМ 


ЗІРМ 


QUARTER 


HOUR 


13,900 


10,230 
18,000 


7,080 


11,190 


8,830 


11,800 
12,240 
11,100 


.7 110,400 


.7| 6,730 


.5| 7,690 
.0|10,210 


.T| 8,910 


FOR EXPLANATION ОР SYMBOLS, SEE PAGE А 


11. 
12. 


10. 


OTHER PROGRAMS 


9 
3* 22*|10.3 


.? 14 |7. 
. 19 


1 
4% 23%! 9. 


~ 


о 
оо 


w 
> 
№ 
ә 
* 
Фф 
von 


*HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND 


7,430 8.5] 7,430 8.5 15 


98 ЈЕСТ Q 


8.5 


^ Nielsen NATIONAL ТУ AUDIENCE ESTIMATES 


OTHER PROGRAMS 


TOTAL AUDIENCE | AVERAGE AUDIENCE 


МЕК WEEK 2 


DAY МК TIME 0 ий ЗҮ s 
NETWORK/PROGRAM # (МҮЛ) HOUSEHOLDS [HOUSEHOLDS SHARE| ЧЇ) Sirc || HOUSEHOLDS |HOUSEHOLDS 
- ЖА > 00 %) ою, % 
EVENING МЕОМЕЅОАҮ-СОМТО 
NBC SLICKERS(S)-CONTD 9.5 
МС ST. ELSEWHERE 1 10.31-11.31PM 18 
8.7 
19%] 8:8 
EVENING THURSDAY 
ABC снаа 9.58- 9.59РМ 12 | 5.9 5,900 7.9| 6,900 7.9 14 | 7.9 
L.A. LAW 2 10.00-11.04PM 20,710 23.7|13,300 15.9 30 
15.6 
EVENING FRIDAY 
ABC ABC BUSINESS BRIEF-FRI 8.43- 8.44PM 16 | 7.6 5,240 6.0] 5,240 6.0 13 | 5.0 
сш те PEOPLE SUS (SU) 8:58: 2.59PM T кн жағдайы ыз 
EVENING SATURDAY 
ABC ABC NEWSBRIEF-SAT. 8.58- 8.59PM т | 8.2 4,10 4.7| 4,10 4.7 10 | 4.7 
АВС АВС SPORTS UPDATE-SAT 1 9.54- 9.55РМ u | 5.5 
2 9.52- 9.53РМ 4,200 4.8| 4,200 4.8 10 | 4.8 
CBS SPORTSBREAK-SAT 2 8.58- 8.59РМ 8.45 5,680 6.5| 5,680 6.5 14 | 6.5 
1 9.01- 9.02РМ 9.00 | 7,950 9.1| 7,950 9.1 19 | 9.1 
CBS NEWSBREAK-SAT. 9.58- 9.59PM 9.45| 5,510 6.3| 5,510 6.3 12 | 6.3 9,090 10.4| 9,090 10.4 21 [10.4 
EVENING SUNDAY 
ABC ABC SPORTS UPDATE-SUN 1 8.57- 8.59РМ 8.45 | 5,770 6.6| 5,510 6.3 12 | 6.3 
2 8.58- 8.59РМ 8.45 7,250 8.3| 7,250 8.3 15 | 8.3 
АВС АВС SPECIAL REPORT-956P(S) 1 9.56- 9.57РМ 9.45 | 9,440 10.8| 9,440 10.8 19 [10.8 
АВС АВС NEWSBRIEF-SUN. 2 10.09-10.10РМ 10.00 11,100 12.7 |11,100 12.7 22 [12.7 
CBS SPORTSBREAK-SUN 1 8.30- 8.31PM 8.30 | 11,100 12.7|11,100 12.7 24 [12.7 
2 8.58- 8.59PM 8.45 9,440 10.8| 9,440 10.8 19 [10.8 
CBS NEWSBREAK-SUN, 9.58- 9.59PM 9.45| 8,040 9.2| 8,040 9.2 16 | 9.2 11,800 13.5 |11,800 13.5 23 [13.5 
EVENING MONDAY-FRIDAY 
ABC АВС NEWS:NIGHTL INE > 11.30 | 5,860 6.7| 4,810 5.5 16 | 6.2|M-F 6,290 7.2| 4,980 5.7 17 | 6.4|M-F 
11:45 5.0 |M-F 5.0 |M-F 
12.00 3.9 |FRI. 
АВС АВС NEWS:NIGHTL INE -РАІ 1 12.00-12.204М 12.00] 4,810 5.5| 4,200 4.8 16 | 5.0 FFRI. 
АВС АВС NEWS:NIGHTLINE -WED 1 12.00-12.18АМ 12.00| 4,10 4.7| 3,760 4.3 15 | 4.3|WED. 
12.15 4.1 |WED. 
ABC MONDAY SPORTSNITE 12.00- 1.004М 12.00] 2,710 3.1| 1,570 1.8 8 | 2.4|MON. 2,880 3.3| 1,750 2.0 8 | 2.6|MON. 
12.15 2.1 8*| 1.9 ММ. 2.4% 9%| 2.2|мн: 
12.30 1.5 |MON. 1.8 |MON. 
12.45 14% "| 1'3|0N. 1.6 8*| 1.4 МОН. 
CBS WE THE PEOPLE 8.58- В,59РМ 8.45| 7,430 8.5| 7,430 8.5 16 | 8.5 |WTUTH 6,120 7.0| 6,120 7.0 13 | 7.0|TU&TH 


А-41 U.S. ТУ HOUSEHOLDS: 87,400,000 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


*HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOLRE). 


Aa Wielsen NATIONAL ТУ AUDIENCE ESTIMATES OTHER PROGRAMS 
— wm — 


TOTAL AUDIENCE | AVERAGE AUDIENCE 


DAY WK TIME QUARTER 
NETWORK/PROGRAM + (N.Y.T.) HOUR 

EVENING MONDAY-FRIDAY-CONTD 

CBS NEWSBREAK-M-F > 9.45 


HOUSEHOLDS |HOUSEHOLDS SHARE HOUSEHOLDS HOUSEHOLDS SHARE 


% 


085 CBS LATE NIGHT І > 11.30 


>>>оло 


коо оо 


М-ІН 
М-ІН 
M- 
M- 


шш 


CBS ІМ PERSON FROM THE PALACE 11.30-12.30АМ 11.30 


СЕ 


CBS CBS LATE NIGHT П > 12.30 


кюю ем ыы 
ENAN у 


VARIOUS TIMES (505) 
CBS CBS NEWS NIGHTWATCH-1 2.00- 2.30АМ 2.00 


ы ооь-чьФ VUNDO ом 


- 


тӘ 
= — 
ол 


CBS CBS NENS МЕНТМАТСН-2 2.30- 3.00АМ 


Š 


-1 IM-THSU 
M-THSU 


85% 


козе 


CBS CBS NENS NIGHTWATCH-3 3.00- 6.00AM 1,750 2.0 70 .9 15 


122% 16% 
1.04 16 
.8* 14* 
жіз 
.8* 15* 


.8* 15% 


9,000 10.3] 5,160 5.9 20 
6.7% 19" 


5.7" 21% 
4.6% 20% 


1,570 1.8 700 .8 14 


- 
о 
+ 
- 
> 
» 


www VN 
- 
л 


к ы коры 
№ e 


%Е555% 25585858 585858858 


NBC TONIGHT SHOW > 9,790 11.2| 5,770 6.6 21 


3 000000002029 


ЕЕЕ АДЫ 


s 

š 

- 

© 

% 
онаа... жаа š 
ючю ооәзз-аошоошо оо N 


ччы 
— ююююкк лллильррро 


га 
Fpp 
кЕ 


МӘС DAVID LETTERMAN I р 


1 


4,460 5.1) 3,670 4.2 21 5,070 5.8! 4,200 4.8 22 


ліл O nio N Бю ооо ооо ооо 
аа 
“Er 


puva» asanomo 


-9 |MTUTHS 
1,050 1.2 960 1.1 13 M-THSU 960 1.1 870 1.0 12 


А-43 0.5. TV HOUSEHOLDS: 87,400,000 FOR EXPLANATION OF SYMBOLS, SEE PAGE A. *HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTERHOUNW) 


A% Nielsen NATIONAL ТУ AUDIENCE ESTIMATES OTHER PROGRAMS 


TOTAL AUDIENCE | AVERAGE AUDIENCE Ел 
HOUSEHOLDS |HOUSEHOLDS ЗНАВЕ [Ў 
(%) % 0 


DAY 
NETWORK/PROGRAM 


6.00 


EVENING MONDAY-FRIDAY-CONTD 
NBC DAVID LETTERMAN II > 1.00 4.0 |M-F 
1.15 3:5 |MTUTHF 
1.30 3.2|TU & H 
1:45 2.9|тй & W 
2.00 2:6 WED. 
NBC FRIDAY NIGHT VIDEOS 1.30- 2.30AM 1.30 2.5|FRI. FRI. 
1:45 2.3|FRI. FRI. 
2.00 2.3|FRI. FRI. 
2.15 2.2|FRI. FRI. 
DAY MONDAY-FRIDAY 
ABC ABC WORLD NEWS-MORN-615A 6.15- 6.30АМ 6.15 1.0[М-Е 1.1[М-Е 
АВС АВС WORLD NEWS-MORN-645A 6.45- Т.00АМ 6.45 2.0|м-ғ 1.9|М-Ғ 
АВС АВС DAYTIME NEWSBRIEF-M-F 2.57- 2.59РМ 2.45 6.4|м-ғ Т.1|м-ғ 
CBS CBS MORNING NEWS- 6:30AM 6.30- 7.00АМ 6.30 .9|м-ғ 1.0|м-ғ 
6.45 1.2|М-ғ 1.2 |M-F 
CBS NEWSBREAK-11.57 11.57-11.59АМ 11.45 5.2|М-ғ 5.4|М-ғ 
CBS NEWSBREAK-3.44 > 3.30 4.2|м-ғ 4.5 |M-F 
CBS AMERICAN TREASURY 3.58- 3.59PM 3.45 4.2 [MF 4.2 [MF 
CBS AMERICAN TREASURY-SUS(SUS) 3.58- 3.59PM 3.45 THU. THU. 
CBS AMERICAN TREASURY-SUS.(SUS) 3.58- 3.59PM 3.45 TUE. TUE. 
NBC МС NEWS AT SUNRISE 6.00- 6.30АМ 6.00| 2,270 2.6| 1,660 1.9 23 | 1.8|М-Е 2,190 2.5| 1,570 1.8 21 | 1.5|М-Ғ 
6:15 2.1 |M-F 2.0 [M-F 
NBC BEFORE HOURS 6.15- 6.30АМ 6.15 520 .6| 50 .6 9 | ./м-ғ 520 .5| 520 .6 9 | .6/мғ 
NBC NBC NEWS DISEST-DAYTIME 2.57- 2.58PM 2.45| 4,020 4.6| 4,020 4.6 16 | a.5|MWF 3,670 4.2| 3,670 4.2 14 | 4.2|MIF 
DAY SATURDAY 
CBS PAN AMERICAN GAMES-SAT 1 1.00- 4.02PM GRID | 11,620 13.3] 4,110 47 16|, 
NBC ONE ТО GROW ON-8:5BAM 8.58- 9.004М 8.45| 4,020 4.6| 3,850 4.4 24 | 4.4 3,760 4.3| 3,580 4.1 23 | 4.1 
NBC ONE ТО GROW ОМ-10:28АМ 10.28-10.30АМ 10.15 | 4,370 5.0| 4,280 4.9 20 | 4.9 5,940 6.8| 5,510 6.3 26 | 6.3 
NBC ONE ТО GROW ОМ-11:58АМ 11.58-12.00NN 11.45 | 3,760 4.3| 3,670 4.2 16 | 4.2 5,070 5.8| 4,810 5.5 21 | 5.5 
NBC NBC MAJOR LEAGUE PAE САМЕ 1 2.00- 2.16PM _-GRID| 4,460 5.1| 3,930 4.5 16], 
2 9.00- 3.17PM -GRID ` 5,160 5.9] 4,810 5.5 18 
3.15 5.6 
DAY SUNDAY 
CBS PAN AMERICAN GAMES-SUN 2 12.00- 0.04PM GRID 20,280 23.2| 5,160 5.9 19 


А-45 U.S. TV HOUSEHOLDS: 87,400,090 FOR EXPLANATION OF SYMBOLS, SEE PAGE A. *HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTIR.HOUNW) 


